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Abstract 

 

 Corporate social responsibility has 

evolved as a formalised practice in 

organizations for more than seven decades. 

These plans are developed through 

management and stakeholder participation to 

support socio economic and environmental 

sustainability. Organizations are seen as 

having the necessary resources, such as 

capital, workforce and technology to 

implement sustainable practices. A company 

can become socially sustainable through 

sound CSR procedures which assist 

businesses in operating in a way that enables 

them to be morally successful, but should 

never be at the expense of the environment 

or society.  CSR practices have evolved into 

a new management strategy that goes beyond 

traditional philanthropy or social obligations, 

this modern approach to corporate social 

responsibility recognizes the potential for 

economic benefits linked to sustainable 

growth. Both CSR and sustainable 

developmental practices contribute to a 

company's reputation, customer loyalty, 

employee satisfaction, and long-term 

success. Organizations that demonstrate 

genuine commitment to these principles 

often enjoy improved public perception and a 

competitive advantage in a rapidly changing 

business landscape that emphasizes ethical 

and sustainable practices. The present paper 

examined the organizational practices 

towards corporate social responsibility and 

sustainable development. The data for the 

study was collected from various secondary 

sources and conclusions were drawn.  
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I. INTRODUCTION 

 

 Corporate social responsibility (CSR)has become increasingly prominent and 

embraced by corporations and decision-making bodies in both developed and developing 

countries. While its roots may have originated in industrialized nations in the West, its 

significance has transcended borders, making it an important element in sustainable 

development worldwide (Garriga et al, 2004).Corporate social responsibility plays a 

significant role in promoting sustainable development. By integrating social and 

environmental responsibilities into business practices, companies can contribute positively to 

the well-being of society and the environment, aligning with the goals of sustainable 

development. (Sukhonos et al, 2017).Corporate social responsibility is an essential element of 

sustainable growth and has a positive impact on business performance regardless of the type 

or size of the organization in question. (Gürlek et al., 2017). 

 

 Corporate social responsibility (CSR) refers to an organization's obligations to society 

that go beyond its financial and legal responsibilities (Carroll, 1991). The organization 

voluntarily takes on social obligations, deals with social and environmental problems, and 

upholds societal norms. (Sethi, 1975). To satisfy all obligations relating to enterprise-

management activities, the organization must operate in a way that upholds its social 

responsibilities on an economic, legal, moral, and ethical level. (Carroll, 1979). 

 

 CSR encourages businesses to adopt a long-term perspective in decision-making. By 

considering the social and environmental consequences of their actions, organizations can 

mitigate risks, build resilient business models, and ensure sustained growth over 

time.(Khandelwal et al, 2014). CSR is not merely a philanthropic endeavour; it can positively 

impact an organizations overall business performance. (Maxwell et al, 2000). Companies that 

prioritize CSR are often viewed more favourably by stakeholders, including customers, 

investors, employees, and regulators. (Sheehy, 2015) This enhanced reputation can lead to 

increased customer loyalty, investor confidence, and employee satisfaction. (Aras et al, 

2010). CSR plays a significant role in promoting sustainable development. By integrating 

social and environmental responsibilities into business practices, companies can contribute 

positively to the well-being of society and the environment, aligning with the goals of 

sustainable development. (Petkoski et al, 2003) 

 

II. REVIEW OF LITERATURE 

 

 Corporate Social Responsibility refers to a company's voluntary initiatives and 

activities that go beyond legal requirements to address social, environmental, and ethical 

concerns in their business operations. (William, 2015). Companies that practice CSR aim to 

have a positive impact on society and the environment while also considering their 

stakeholders' interests. These stakeholders include employees, customers, suppliers, local 

communities, and other relevant parties affected by the company's actions. (Carroll, 1991). 

 

 Corporate social responsibility has developed into a new sort of management strategy 

that generated economic benefits associated with sustainable growth and strategically making 

use of social and environmental responsibilities in creating a sizable, long-lasting competitive 

advantage. (McAdam et al, 2003). In the corporate or organizational sense, sustainability 

refers to the accomplishment and development over time of an organization's objectives and 

activities in order to produce superior results (Bebbington et al, 2001)and in the new 
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economy, corporate social responsibility has emerged as a crucial competitive advantage to 

organizations. 

 

 Given that CSR has advanced significantly in India, it is now about ensuring that the 

business can produce on a sustainable basis to ensure the equity of all of its stakeholders. 

Individual entities, however, find it challenging to alter the nation's current social framework.  

However, organizations still possess the strategic planning, technical know-how, human 

resource, and financial resources necessary to provide socially responsible actions to the 

society and it is important for businesses and NGOs to work together to promote social 

development more quickly. (Vethirajan.et al, 2019).  

 

 Organizations must undertake a number of initiatives through the mandated 2% CSR 

policy and it should support society, not just from a legal standpoint, but also from a 

sustainable comprehensive practice. (Anupam Singh et al, 2014). The notion of corporate 

social responsibility (CSR) emerged as a result of the shift in business thinking from a closed 

model that was primarily focused on maximizing profits to an open model that was heavily 

concerned with preserving resources, improving the quality of life, and addressing the needs 

of society as a wholein line with the ideas of sustainable development.(Raluca, 2015) 

 

 A community that is sustainable manages its human, ecological, and financial 

resources to satisfy current requirements while preserving enough resources for future 

generations. Multiple human needs are considered and met in a sustainable community, not 

just one at the expense of the others. (Bauman et al, 2012)At the corporate level, corporate 

social responsibility strategies aim to put the sustainable development concept into practice 

by involving individualsor employees in decision-making and considering their viewpoints 

leading to shared prosperity. (Matten et al, 2005). People desire the same things all around the 

world: access to clean air and water, economic possibilities, a secure environment, a sense of 

belongingness, and the capacity to participate in decisions that has an impact on the 

livelihoods. Such strategies are considered for sustainability and responsibility of the 

corporates which tend to fill the gaps. (Benedict et al, 2021). 

 

The basic distinction between corporate social responsibility and corporate 

sustainability is that Corporate Sustainability is a top-down, global policy goal, CSR is a 

bottom-up, organization-driven concept. (Bauman et al, 2012). Therefore, even though social 

responsibility has been defined differently byorganizations, but the focus is to match 

personal, corporate, and social interests. (Alexandro et al, 2009). 

 

 The continuous process of changes, innovations and development of corporate 

principles will guide in revisions of social responsibility practices also causing a change in 

the attitudes of the stakeholders towards CSR. (Vilanova et al.'s 2009). The economy, society 

at large, and the environment must all be improved by businesses. The way to do this is 

through innovation. The business sector contributes significantly to innovations through CSR 

activities and these innovations can develop fresh strategies to promote societal growth. 

(Übius& Alas, 2009). Organizations used to promote CSR in order to enhance their brand 

name; today, they do so in order to consider the requirements of a variety of stakeholders and 

to advance strategic and sustainable growth (Hong and Chao, 2018).  The link between a 

good strategy and CSR is to implement CSR successfully by defining a clear relationship 

between functional objectives and plans and CSR objectives. (Shiv et al, 2010) 
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III.  OBJECTIVES AND METHODOLOGY 

 

 The present paper examined the organizational practices towards corporate social 

responsibility and sustainable development. The data for the study was collected from various 

secondary sources and conclusions were drawn. 

 

1. Sustainability in Business: The goal of business sustainability is to maximize long-term 

economic, social, and environmental value (Matten, 2005) The goal of sustainability is to 

leave systems with the potential to survive. An effective business model for sustainability 

has three components: 

 

• Environmental: The environmental framework in which the company conducts its 

operations are referred as ecological systems and these can be destroyed by nature and 

also degraded by business operations examples can be, deforestation and the burning 

of fossil fuels etc. Organizations need to adopt eco-friendly practices to minimize 

their environmental impact, reduce carbon footprint, conserve resources and promote 

renewable energy. In other words, the sustainable economy seeks to encourage the 

intelligent and responsible use of natural resources. (Wang et al, 2022). 

 

• Social Systems: are impacted by businesses in various ways. The society, local 

communities, workers, customers, and other stakeholders are examples of such 

systems. Organizations are not socially sustainable if they undermine social systems 

and diminish the wellbeing of future generations. (Crane et al, 2016). They must 

invest in initiatives that support education, healthcare, community development and 

other social causes by ensuring both current and future generations a high quality of 

life and promoting well-being of the society. (Benedict et al, 2011) 

 

• Economic: To succeed, a business needs to have a solid financial foundation. (Bihari 

et al, 2011).Economic sustainability focuses on ensuring the long-term viability of 

economic activities while considering their impact on society and the environment. It 

involves managing resources, financial stability and business practices which ensures 

continuous economic growth and development. (Fernandez et al, 2023). 

 

The sustainable economy involves actions that seamlessly integrate the 

financial, social, and environmental levels in order to enhance societal well-being and 

reduce human impact on the environment. (Lee et al, 2020). Furthermore, it implies 

that economic growth and sustainable development are a successful strategy in the 

fight against global warming, and as a result, people and organizations everywhere 

must incorporate them into daily life and corporate operations. (Sukhonoset al, 2017). 

 

Corporate social responsibility and social, economic sustainability have gained 

significant recognition among policy makers. (Hong et al, 2018). CSR initiatives lead 

to several benefits such as improved brand reputation, increased customer loyalty, 

higher employee morale, and stronger relationships with stakeholders etc. All these 

factors contribute to build trust and commitment from the society as well. (De Roeck 

et al, 2014). 
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2. Corporate Social Responsibility Initiatives and Sustainable Development Practices 

by different Organizations: Corporate social responsibility has evolved beyond being a 

mere charitable or philanthropic activity. It has transformed into a strategic management 

approach that can bring about economic benefits, sustainable growth and a competitive 

advantage for businesses. (Fallah Shayan et al, 2022) Organizations are now recognizing 

that integrating social and environmental responsibilities their core business operations 

can lead to several positive outcomes enhancing the growth and development. (Yadav et 

al, 2021). Following are few examples of organizations that are known for their strong 

corporate social responsibility (CSR) initiatives and sustainable developmental practices: 

 

The example of Ambuja Cements showcases how corporate social responsibility 

initiatives can extend beyond philanthropy and have a positive impact on both the 

community and the organizations business model by implementing social and 

environmental responsibility projects. An Indian subsidiary of the international 

manufacturer of building materials, Holcim, is Ambuja Cements. The cement 

manufacturer identified water scarcity as a significant issue in the regions where its plants 

were located. To tackle this problem, the company implemented water recharge scheme at 

the plant level in 2010 as a CSR initiative which had a direct positive impact on the local 

communities. Ambuja cements was able to address water management challenges in 

drought prone areas and create sustainable solutions that benefited both the organization 

and the local community. The case of Ambuja Cements exemplifies how CSR initiatives 

can go beyond and become integral part to the organizations business strategy and build a 

more sustainable future for organization and society. (Green Business Bureau, 2022) 

 

Starbucks a Tata Enterprise, example emphasizes the positive impact of corporate 

social responsibility on organizations brand image and financial success. Starbucks is 

well known for its CSR efforts, as evident from its recognition as one of the World's Most 

Ethical Companies for 15 consecutive years. The company's 2020 Global Social Impact 

Report outlines several CSR objectives, including sourcing coffee from ethical suppliers, 

establishing a network of growers with 100 million trees, promoting green building 

infrastructure, facilitating employee volunteer work, providing a college program for 

employees, and hiring migrants and veterans. The CSR initiatives of Starbucks not only 

contributed to the welfare of communities but also led to increased sales and revenue 

highlighting the direct link between corporate social responsibility and business growth. 

(Green Business Bureau, 2022) 

 

Google an IT firm aims to create a positive work environment that enhances 

employee productivity and overall satisfaction through extensive employee benefit 

programs. Google offers a wide range of benefits to its employees, including onsite health 

and wellness services, competitive pay, attractive retirement plans, hybrid and remote 

work arrangements, and at-home fitness and wellness programs. These benefits are part of 

Google's CSR approach, which focuses on employee well-being and satisfaction. Google 

is recognized as the best place to work based on a survey gathering over 250,000 

anonymous employee reviews from businesses across the US. This recognition is a 

testament to the positive impact of Google's employee benefit program on its workforce. 

(Green Business Bureau, 2022). Google is committed to using 100% renewable energy 

for its global operations and data centres. The company also invests in various renewable 

energy projects and initiatives to promote sustainable technology. 
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IKEA and Dell both the companies have embraced corporate social responsibility 

using Carroll's CSR Pyramid, a framework that categorizes CSR into four components 

and they are: economic, legal, ethical, and philanthropic responsibilities. IKEA and Dell 

have effectively addressed all these aspects in their CSR strategies and have not only met 

their financial objectives but have also demonstrated commitment to law, morality, and 

social justice through their charitable endeavours and sustainability efforts.Both IKEA 

and Dell have made significant efforts to address environmental sustainability. IKEA's 

commitment to reducing carbon emissions and traffic noise through the use of electric 

cars for home delivery services demonstrates their focus on environmental responsibility. 

Additionally, IKEA's offering of turnkey home solar and energy storage kits promotes 

sustainable electricity generation for residences, contributing to their carbon footprint 

reduction goals. The examples of IKEA and Dell demonstrate how companies can 

balance financial objectives with CSR efforts. By integrating sustainability into their 

business strategies, both companies have been able to align economic success with ethical 

and social responsibility.(LewTek et al, 2020).  

 

Patagoniaan outdoor clothing company is renowned for its commitment to 

environmental sustainability. They donate a percentage of their profits to environmental 

causes, use recycled materials in their products, and actively advocate for environmental 

protection and conservation. Unilever: Being a consumer goods company, has a 

comprehensive sustainability plan called the Unilever Sustainable Living Plan. They 

focus on reducing their environmental footprint, improving social conditions for workers 

throughout their supply chain, and promoting health and well-being. Tesla: It is an 

electric car and clean energy company, and is dedicated to transitioning the world to 

sustainable energy. Their electric vehicles and energy products aim to reduce reliance on 

fossil fuels and mitigate climate change. 

 

BASF, a chemical company, is focused on sustainable development across various 

industries. They work on creating solutions that address global challenges like climate 

change, resource scarcity, and population growth. 

 

Microsoft has committed to becoming carbon negative by 2030 and has a long-

term goal to remove all the carbon the company has emitted historically. They also invest 

in renewable energy and support environmental and social initiatives. 

 

Nestle has taken steps to improve its environmental impact, such as committing to 

100% recyclable or reusable packaging by 2025. They also have various initiatives to 

address water scarcity and promote sustainable sourcing of ingredients. 

 

The Body Shop, this cosmetics and skincare company is known for its focus on 

ethical sourcing of ingredients, cruelty-free products, and support for various social and 

environmental causes. 

 

Coca-Cola this company has a sustainability plan that includes goals like using 

more sustainable packaging, reducing water usage, and promoting recycling. 

 

The above examples signify that organizations can effectively integrate corporate 

social responsibility into their business strategies addressing environmental and social 

issues while achieving financial success. Overall, the increasing prominence of CSR is a 
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positive development that goes beyond borders and business types. Its role in promoting 

sustainable development, enhancing business performance, and creating positive societal 

impact underscores its importance in today's global business landscape. As CSR 

continues to evolve, businesses that prioritize social and environmental responsibilities 

are better positioned to thrive and contribute to a more sustainable and inclusive future. 

 

IV.  CONCLUSION 

 

 In conclusion corporate social responsibility has become an integral part of 

organizations management strategy leading to sustainable growth, economic benefits and 

significant competitive advantage in the market. Embracing corporate social responsibility as 

a strategic imperative allows organizations to navigate a rapidly changing business landscape 

by building a positive brand image in the society and securing long term success. 

 

REFERENCES 

 
[1] Abdulaziz-Alhumaidan, A, Ahmad, N.H. (2019). The Influence of CSR practices on economic sustainable 

performance. Int.J. Enterpreneurs.2.26-38. Doi:10/35631/ijemp.27004. 

[2] Alexandro Kleine and Michael von Hauff. (2009). Sustainability-Driven Implementation of Corporate Social 

Responsibility: Application of the Integrative Sustainability Triangle, Journal of Business Ethics. Springer 

[3] Anupam Singh and Dr.Priyanka Verma, (2014) “CSR@ 2%: A New Model of Corporate Social  

Responsibility in India”,  International Journal of Academic Researchi Business and Social, 

Vol.4,no.10,pp.455-465 

[4] Aras, G, Aybars. A., Kutlu, O. (2010). Managing corporate performance: investigating the relationship 

between corporate social responsibility and financial performance in emerging markets. Int. J. Prod. 

Perform Manage. 59,229-254. Doi: 10/1108/17310401011023573. 

[5] Ashish Baghla, (2018), “Corporate Social Responsibility Practices in India:  A Study of Few Companies”:  

Journal of Advances and Scholarly Researches in Allied Education, Vol.15, no.10, pp.22-26(5). 

[6] Bansal, P.; Song, H.C. (2017). Similar but not the same: Differentiating corporate sustainability from 

corporate responsibility. Acad. Manag. Ann., 11, 105–149. [Google Scholar] [CrossRef] 

[7] Bauman, C. W., &Skitka, L. J. (2012). Corporate Social Responsibility as a Source of Employee 

Satisfaction. Research in Organizational Behavior, 32, 63-86. 

https://doi.org/10.1016/j.riob.2012.11.002/. Google Scholar 

[8] Bebbington, J., Gray, R. (2001). An account of sustainability: failure, success and a reconcepyualization. 

Crit. Perspect. Account/ 12, 557-587. Doi:10.1006/cpac.2000.0450. Google Scholar 

[9] Bebbington, K.J.; Gray, R.H. Sustainable development and accounting: Incentives and disincentives for 

the adoption of sustainability by transnational corporations. In Environmental Accounting and Sustainable 

Development; Hibbit, C., Blokdijk, H., Eds.; LimpergInstituut: Amsterdam, The Netherlands, 1996; pp. 

107–151. [Google Scholar] 

[10] Benedict Sheehy, Federica Farneti, 2021, Corporate Social Responsibility, Sustainability, Sustainable 

Development and Corporate Sustainability: What Is the Difference, and Does It Matter?, Sustainable 

Business, Corporate Social Responsibility and Law, 13(11), 5965; https://doi.org/10.3390/su13115965 

[11] Bihari, S. C., Pradhan, S. (2011). CSR and performance: The story of banks in India. Journal of 

Transnational Management, 16(1), 20–35. Google Scholar  

[12] Carroll, A.B. (1991). The pyramid of corporate social responsibility: toward the moral management of 

organizational stakeholders. Bus. Horizons 34, 39-48 

[13] Carroll, A.B. (1999). Corporate social responsibility: Evolution of a definitional construct. Bus. Soc. 1999, 

38, 268–295. [CrossRef]  

[14] Chen, X, Kelly, T.F. (2015). B=Corps- A growing form of social enterprise: tracing their progress and 

assessing their performance. J. Leadersh. Organ. Stud. 22, 102-114. Doi: 10.1177/1548051814532579. 

Google Scholar. 

[15] Cornelius. N. Todres. M, Janjuha- Jivraj. S, Woods, A, Wallace, J. (2008). Corporate social responsibility 

and social enterprise. J. Bus. Ethics 81, 355-370. Doi: 10.1007/s10551-007-9500-7. 

[16] Crane, A.; Matten, D. (2016). Business Ethics: Managing Corporate Citizenship and Sustainability in the 

Age of Globalization; Oxford University Press: Oxford, UK, [Google Scholar] 

https://scholar.google.com/scholar_lookup?title=Similar+but+not+the+same:+Differentiating+corporate+sustainability+from+corporate+responsibility&author=Bansal,+P.&author=Song,+H.C.&publication_year=2017&journal=Acad.+Manag.+Ann.&volume=11&pages=105%E2%80%93149&doi=10.5465/annals.2015.0095
https://doi.org/10.5465/annals.2015.0095
https://doi.org/10.1016/j.riob.2012.11.002/
https://scholar.google.com/scholar_lookup?title=Sustainable+development+and+accounting:+Incentives+and+disincentives+for+the+adoption+of+sustainability+by+transnational+corporations&author=Bebbington,+K.J.&author=Gray,+R.H.&publication_year=1996&pages=107%E2%80%93151
https://sciprofiles.com/profile/591827
https://sciprofiles.com/profile/1579255
https://www.mdpi.com/journal/sustainability/special_issues/bus_csr_law
https://www.mdpi.com/journal/sustainability/special_issues/bus_csr_law
https://doi.org/10.3390/su13115965
http://scholar.google.com/scholar_lookup?&title=Corporate%20social%20responsibility%20in%20India&journal=Indian%20Journal%20of%20Industrial%20Relation&volume=46&issue=4&pages=637-649&publication_year=2011&author=Sharma%2CS
https://scholar.google.com/scholar_lookup?title=Business+Ethics:+Managing+Corporate+Citizenship+and+Sustainability+in+the+Age+of+Globalization&author=Crane,+A.&author=Matten,+D.&publication_year=2016


Futuristic Trends in Management 

e-ISBN: 978-93-5747-982-0 

IIP Series, Volume 3, Book 3, Part 1, Chapter 2  

“A STUDY ON CORPORATE SOCIAL RESPONSIBILITY AND SUSTAINABLE DEVELOPMENT” 

 

Copyright © 2024 Authors                                                                                                                  Page | 26 

[17] De Roeck, K., Marique, G., Stinglhamber, F., & Swaen, V. (2014). Understanding Employees’ Responses 

to Corporate Social Responsibility: Mediating Roles of Overall Justice and Organisational Identification. 

The International Journal of Human Resource Management, 25, 91-

112.https://doi.org/10.1080/09585192.2013.781528 

[18] Dongyong Zhang, Stephen Morse, Uma Kambhampati. (2017). Sustainable Development and Corporate 

Social Responsibility. DOIhttps://doi.org/10.4324/9781315749495 

[19] Dr.Lew Tek Yew, Wee Yee Shyen. (2020). How Corporate Social Responsibility Contributes to 

Sustainable Development. Curtin University. https://news.curtin.edu.my/insight/2020-2/how-corporate-

social-responsibility-contributes-to-sustainable-development/ 

[20] Duc Tai, T. (2022). Impact of Corporate Social Responsibility on Social and Economic Sustainability. 

Economic Research-EkonomskaIstrazivanja, 35, 6085-6104. 

https://doi.org/10.1080/1331677X.2022.2046480 

[21] Fallah Shayan, N.; Mohabbati-Kalejahi, N.; Alavi, S.; Zahed, M.A. (2022). Sustainable Development 

Goals (SDGs) as a Framework for Corporate Social Responsibility (CSR). https://doi.org/ 

10.3390/su14031222 

[22] Fernandez, S., Gestoso, C., Romana, F. and da Silva, J. (2023) Social Responsibility Practices in 

Companies: A Theoretical Review. Open Journal of Business and Management, 11, 973-982. 

doi: 10.4236/ojbm.2023.113053. 

[23] Garriga, E. M., &Meie, D. (2004). Corporate social responsibility theories: Mapping the territory. Journal 

of Business Ethics, 53(2), 51–71.Article Google Scholar  

[24] Hofman, P. S., & Newman, A. (2014). The Impact of Perceived Corporate Social Responsibility on 

Organizational Commitment and the Moderating Role of Collectivism and Masculinity: Evidence from 

China. The International Journal of Human Resource Management, 25, 631-

652.https://doi.org/10.1080/09585192.2013.792861 

[25] Hong, L, Chao, A. (2018). Strategic corporate social responsibility, sustainable growth and energy policy 

in China. Energies 11:3024. Doi: 10.3390/en1113024. Google Scholar.  

[26] Khandelwal, R., & Swarna, B. (2014). The new CSR regulation in India: The way forward. Procedia 

Economics and Finance, 11, 60–67. Google Scholar 

[27] Lee, H. T, Park, Y.K, Jae, J.P. (2020). The effect of sustainability drivers on sustainability management 

activities and performance the moderating effect of innovation types. J. Bus. Res 35, 35-53. Doi: 

10.22903/jbr.2020.35.4.35. Google Scholar  

[28] Matten, D.; Crane, A. Corporate Citizenship: Toward an Extended Theoretical Conceptualization. Acad. 

Manag. Rev. 2005, 30, 166–179. [Google Scholar]  

[29] Maxwell, J. W., Lyon, T. P., & Hackett, S. C. (2000). Self-regulation and social welfare: The political 

economy of corporate environmentalism. Journal of Law and Economics, 43(2), 583–618. Google Scholar. 

[30] McAdam, R. Leonard, D. (2013). Corporate social responsibility in a total quality management context: 

opportunities for sustainable growth Corp. Governance 3, 36-45. Doi: 10.1108/14720700310497104. 

Google Scholar. 

[31] Moon, H.C. Parc, J. (2019). Shifting corporate social responsibility to corporate social opportunity through 

creating shared value. Strateg. Change 28, 115-122/ doi: 1o.1002/jsc.2252. Google Scholar. 

[32] Novitasari, M., &Tarigan, Z. J. H. (2022). The Role of Green Innovation in the Effect of Corporate Social 

Responsibility on Firm Performance. Economies, 10, 117. 

https://doi.org/10.3390/economies10050117. 

[33] Petkoski.D., Twose.N., (2023). Public Policy for Corporate Social responsibility. WBI Series on Corporate 

Responsibility, July. Google Scholar 

[34] Rahdari, A.; Sepasi, S.; Moradi, M. (2016). Achieving sustainability through Schumpeterian social 

entrepreneurship: The role of social enterprises. J. Clean. Prod., 137, 347–360. [Google Scholar] 

[CrossRef] 

[35] Raluca Andreea Popa. (2015). The Corporate Social Responsibility Practices in the Context of 

Sustainable Development. The case of Romania. https://doi.org/10.1016/S2212-5671(15)00395-0 

[36] Sánchez-Torné, I., Morán-álvarez, J. C., & Pérez-López, J. A. (2020). The Importance of Corporate Social 

Responsibility in Achieving High Corporate Reputation. Corporate Social Responsibility and 

Environmental Management, 27, 2692-2700. 

https://doi.org/10.1002/csr.1993 

[37] Sharma, E., Sathish, M. (2022). “CSR leads to economic growth or not”: an evidence-based study to link 

corporate social responsibility (CSR) activities of the Indian banking sector with economic growth of 

India. Asian J Bus Ethics 11, 67–103. https://doi.org/10.1007/s13520-022-00142-5 

https://doi.org/10.1080/09585192.2013.781528
https://doi.org/10.4324/9781315749495
https://news.curtin.edu.my/insight/2020-2/how-corporate-social-responsibility-contributes-to-sustainable-development/
https://news.curtin.edu.my/insight/2020-2/how-corporate-social-responsibility-contributes-to-sustainable-development/
https://doi.org/10.1080/1331677X.2022.2046480
https://doi.org/10.4236/ojbm.2023.113053
https://doi.org/10.1023%2FB%3ABUSI.0000039399.90587.34
http://scholar.google.com/scholar_lookup?&title=Corporate%20social%20responsibility%20theories%3A%20Mapping%20the%20territory&journal=Journal%20of%20Business%20Ethics&doi=10.1023%2FB%3ABUSI.0000039399.90587.34&volume=53&issue=2&pages=51-71&publication_year=2004&author=Garriga%2CEM&author=Meie%2CD
https://doi.org/10.1080/09585192.2013.792861
http://scholar.google.com/scholar_lookup?&title=Corporate%20social%20responsibility%20in%20India&journal=Indian%20Journal%20of%20Industrial%20Relation&volume=46&issue=4&pages=637-649&publication_year=2011&author=Sharma%2CS
https://scholar.google.com/scholar_lookup?title=Corporate+Citizenship:+Toward+an+Extended+Theoretical+Conceptualization&author=Matten,+D.&author=Crane,+A.&publication_year=2005&journal=Acad.+Manag.+Rev.&volume=30&pages=166%E2%80%93179&doi=10.5465/amr.2005.15281448
http://scholar.google.com/scholar_lookup?&title=Corporate%20social%20responsibility%20in%20India&journal=Indian%20Journal%20of%20Industrial%20Relation&volume=46&issue=4&pages=637-649&publication_year=2011&author=Sharma%2CS
https://doi.org/10.3390/economies10050117
https://scholar.google.com/scholar_lookup?title=Achieving+sustainability+through+Schumpeterian+social+entrepreneurship:+The+role+of+social+enterprises&author=Rahdari,+A.&author=Sepasi,+S.&author=Moradi,+M.&publication_year=2016&journal=J.+Clean.+Prod.&volume=137&pages=347%E2%80%93360&doi=10.1016/j.jclepro.2016.06.159
https://doi.org/10.1016/j.jclepro.2016.06.159
https://doi.org/10.1016/S2212-5671(15)00395-0
https://doi.org/10.1002/csr.1993
https://doi.org/10.1007/s13520-022-00142-5


Futuristic Trends in Management 

e-ISBN: 978-93-5747-982-0 

IIP Series, Volume 3, Book 3, Part 1, Chapter 2  

“A STUDY ON CORPORATE SOCIAL RESPONSIBILITY AND SUSTAINABLE DEVELOPMENT” 

 

Copyright © 2024 Authors                                                                                                                  Page | 27 

[38] Sharma, S. (2011). Corporate social responsibility in India. Indian Journal of Industrial Relation, 46(4), 

637–649. Google Scholar  

[39] Sheehy, B. (2015). Defining CSR: Problems and Solutions. J. Bus. Ethics. 131, 625–648. [Google Scholar] 

[CrossRef] 

[40] Shiv, T., & Gerald, P.  (2010).  Evolving Green Procurement and SustainableSupply Chain Practicesin the 

Organizations:  A Framework to Align Functional Strategy Implementation to Organization‟s Corporate 

Social Responsibility (CSR) Objectives.  In Management Convergence (1st ed., Vol.  1, pp.  24-32).  

Mizoram University. 

[41] Sukhonos, V., & Makarenko, I. (2017). Sustainability Reporting in the Light of Corporate Social 

Responsibility Development: Economic & Legal Issues. Problems and Perspectives in Management, 

https://doi.org/10.21511/ppm.15(1-1).2017.03 

[42] Ubius, ü., & Alas, R. (2009). Organizational Culture Types as Predictors of Corporate Social 

Responsibility. Engineering Economics, 61, 90-99. 

[43] Van Marrewijk, M. (2003). Concepts and Definitions of CSR and Corporate Sustainability: Between 

Agency and Communion. J. Bus. Ethics, 44, 95–105. [Google Scholar] [CrossRef] 

[44] Vethirajan.C,  Ramu.C  (2019),“Consumers’  Knowledge  On  Corporate  Social Responsibility  of  Select  

FMCG  Companies  in  Chennai  District”,  Journal  of International Business and Economics, Volume XII 

,no.XI,pp.-82-102.  

[45] Vilanova, M., Lozano, J. M., & Arenas, D. (2009). Exploring the Nature of the Relationship between CSR 

and Competitiveness. Journal of Business Ethics, 87, 57-69. 

https://doi.org/10.1007/s10551-008-9812-2Vol. 85, Supplement 3: New Perspectives for Sustainable Business 

(2009), pp. 517-533 (17 pages), Springer. 

[46] Wang, H.; Tong, L.; Takeuchi, R.; George, G. (2016). Corporate social responsibility: An overview and 

new research directions: Thematic issue on corporate social responsibility. Acad. Manag. J. 2016, 59, 534–

544. [CrossRef] 

[47] Wang, Z., Shahid, M. S., Binh An, N., Shahzad, M., & Abdul-Samad, Z. (2022). Does Green Finance 

Facilitate Firms in Achieving Corporate Social Responsibility Goals? Economic Research-

EkonomskaIstrazivanja,https://doi.org/10.1080/1331677X.2022.2027259 

[48] William Marcelo Ponce Iturralde, (2015) Social Responsibility in Terms of Economic Sustainability: A 

Review DOI: 10.4236/jss.2023.112015    

[49] Wilton, L. S., Sanchez, D. T., Unzueta, M. M., Kaiser, C., & Caluori, N. (2019). In Good Company: When 

Gender Diversity Boosts a Company’s Reputation. Psychology of Women 

Quarterly,https://doi.org/10.1177/0361684318800264 

[50] Yadav, S.; Bhudhiraja, D.; Gupta, D. (2021). Corporate Social Responsibility–The Reflex of Science and 

Sustainability. Eur. J. Mol. Clin. Med. 2021, 7, 6222–6233. 

http://scholar.google.com/scholar_lookup?&title=Corporate%20social%20responsibility%20in%20India&journal=Indian%20Journal%20of%20Industrial%20Relation&volume=46&issue=4&pages=637-649&publication_year=2011&author=Sharma%2CS
https://scholar.google.com/scholar_lookup?title=Defining+CSR:+Problems+and+Solutions&author=Sheehy,+B.&publication_year=2015&journal=J.+Bus.+Ethics&volume=131&pages=625%E2%80%93648&doi=10.1007/s10551-014-2281-x
https://doi.org/10.1007/s10551-014-2281-x
https://doi.org/10.21511/ppm.15(1-1).2017.03
https://scholar.google.com/scholar_lookup?title=Concepts+and+Definitions+of+CSR+and+Corporate+Sustainability:+Between+Agency+and+Communion&author=Van+Marrewijk,+M.&publication_year=2003&journal=J.+Bus.+Ethics&volume=44&pages=95%E2%80%93105&doi=10.1023/A:1023331212247
https://doi.org/10.1023/A:1023331212247
https://doi.org/10.1007/s10551-008-9812-2
https://www.jstor.org/stable/i27735193
https://www.jstor.org/stable/i27735193
https://doi.org/10.1080/1331677X.2022.2027259
https://www.scirp.org/journal/articles.aspx?searchcode=William+Marcelo+Ponce++Iturralde&searchfield=authors&page=1
https://doi.org/10.4236/jss.2023.112015
https://doi.org/10.1177/0361684318800264

