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Call for Chapters

Marketing in the Digital Era: Strategies for
Competitive Success

Aims and Scope:

In today's rapidly evolving digital landscape, businesses must continuously adapt to stay competitive. Marketing in the Digital Era: Strategies for Competitive
Success aims to provide a comprehensive exploration of modern marketing strategies, tools, and trends that enable businesses to thrive in an increasingly digital world.
This book delves into the transformative impact of digital technologies such as artificial intelligence, big data analyties. social media, and e-commerce on marketing
practices. It seeks 1o bridge the gap between traditional marketing concepts and contemporary digital innovations by offering insights into data-driven decision-making.
customer engagement strategics, content marketing, influencer collaborations, and emerging digital trends. Addinonally, this book provides practical case studies,
research-based discussions, and strategic frameworks that businesses can leverage o optimize their marketing efforts, enhance brand visibility, and drive long-term
customer loyalty. The scope of this book encompasses a wide range of digital marketing disciplines, including social media marketing, search engine optimization (SEQ),
content marketing, digital advertising, consumer behavior analytics. and sustainable marketing practices. By addressing both theoretical foundations and practical
applications, this book serves as a valuable resource for understanding how businesses can integrate digital tools to minprove marketing effectiveness. Furthermore, it
highlights the ethical challenges, regulatory considerations, and technological advancements shapmg the future of marketing. The book caters to both acadenia and
industry professionals, fostering knowledge exchange between scholars, researchers, marketers, and business leaders.

List of Topics : Author Benefits:

1. Selected chapters (not all) will be indexed in
RSquareL. and other indexing platforms including

* Digital Transformation in Marketing

» Consumer Behaviour in the Digital Era Amazon, Google Books etc.
» Social Media and Influencer Marketing 2. Publication of chapter in book series with ISBN /
; i . ISSN
* Search Engine Optimization (SEO) and 3. Publishing in IIP Proceedings Digital Library
Content Marketing with DOI
Ak : 4.0 de of publication in ITP Digital
« E-Commerce and Digital Business Models “br;’r;“ Rt oS
* Data-Driven Marketing and Analytics 5. Optimized searching options to increase the
- Emerging TBChHOlOgiE!S in Marketing visibility of thc.vvork to l:ead-ers-and other
o . ; researchers which helps in citations.
* Digital Advertising Strategies 6. Unique dashboard to Author
- Sustainability and Ethical Marketing in the ~ 7- Easy paper/chapter management system with
S oital World transparency of the process including peer review
D’glta or 8. One complimentary copy per chapter
e Future Directions 1n D1g1t31 Marketing 9.Certificate to all authors who contributed
chapter(s)
Chapter Submission Procedure: Support from IIP to the Editors & Authors
Step 1: Go to IIP website www.iipseries.org *Reviewing support from IIP Reviewers

Step 2: Register in the portal by clicking on Signup ~ *Plagiarism checking service
Step 3: You can submit chapter at your dashboard or *Submission management

directly through IIP website after you login *Registration management

Step 4: Click on submit chapters *Individual dashboard

Step 5: Select the book series title along with Book .

Series ID to which you wish to submit For any queries

Step 6: Upload all necessary details along with your Contact: 8825024249

chapter in word file format.Refer IIP Chapter format Mail.us: natashasagib@hotmail.com

at download in IIP Website

Registration Fee: USD 30 INR 2000 which includes processing fee with all above mentioned supporting

services, certificate hard copy to all authors ,one complimentory copy of the book series registration
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