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PREFACE 

This project report and research study have been prepared in partial fulfillment of the 

requirement for a Comprehensive Project Report (C.P.) of the M.B.A. course in a semester- IV 

in the academic year 2021-23. As a part of the course curriculum and to deepen and widen 

practical knowledge of the concept of corporate learning we were supposed to make a 

comprehensive project report. 

 
This project exposed us to a new horizon where we could come up with new and creative ideas 

to deal with real-lifeful situation in the working environment. This experience was heart 

whelming where we could derive professional & personal learning from our guide and mentor 

at our college as well as office. 

 
Completing the project within the given tenure under supervision of guide and working with 

other colleagues showed us the magnitude of co-operation, co-ordination, and synergy that a 

task requires along with its importance in corporate world. 

 
We look forward to your appreciation, condemnation, or feedback if any. 
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EI is described as the perception, evaluation, and management of emotions in yourself and 

others. It is a concept that tries to connect both emotion and cognition and metacognitive 

processes. Nowadays, working environments are more demanding and competitive due to a 

world economy which becomes more global with the mass influx of information and new 

technologies. The competition and demands that leaders and managers face today is intense 

and the excellence they need to succeed in their organizations hinges on learning and 

teamwork, as well as good intrapersonal and interpersonal relationships. As a set of significant 

abilities, EI is attractive to HR specialists because it provides a framework of skills, which 

preexist, and are responsible for behaviors considered to help people be successful and 

effective at work. Emotionally intelligent organizations can tap the talents of their workforce 

and tackle challenges more effectively. Managers and employees must be able to cooperate, to 

positively influence others and find faster and creative ways to accomplish tasks. Research 

shows that emotions, properly managed, can lead to trust, faith and commitment. Productivity, 

innovations, success as individuals, groups, or organizations can take place in such a context 

where EI plays a crucial role. Reynolds and Vince (2004) comment on the centrality of emotion 

in the workplace: “Every organization is an emotional place because it is a human invention, 

serving human purposes and dependent on human beings to function… Emotion is what creates 

and sustains a system in its current form. Individuals and groups continually organize 

themselves both on the basis of their emotional responses to organizational issues, and on the 

basis of avoiding emotion”. In a company or an organization leaders and employees should 

have emotional skills beyond technical ones. Leaders with EI can better understand their 

employees, create a friendlier and more accessible working environments, solve problems and 

make decisions based on having more self-management and self-control. It is highly probable 

that the performance of the company will grow under these conditions. Leaders with EI will be 

an inspiration, and will be able to transmit their thoughtfulness to their employees making them 

feel more efficient, happier and satisfied at work. Moreover, employees who have EI have 

better social awareness and social management skills, can be integrated into a group, and show 

greater performance results. Furthermore, they exhibit greater satisfaction, and the ability to 

manage stress.  
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Many people misinterpret their own emotional reactions, fail to control emotional outbursts, or 

act strangely under various pressures, resulting in harmful consequences to themselves, others, 

and society. Other people have a greater ability to perform sophisticated information processing 

about emotions and emotion-relevant stimuli and to use this information as a guide for their 

own thoughts and behaviors and for others, in general. Emotional intelligence (EI) is of great 

interest to scientists and researchers. Studies, from the past till today, continue to be made about 

the nature of emotional intelligence, its measurement, its structure, its positive and negative 

effects, and its relationship to many research fields. Its influence on daily life in the short and 

long-term is important as well. Intellectual ability is significant to succeed in everyday life 

within many different sectors. 

 

 

 Intelligence is an important aspect of the mind that includes a lot of cognitive abilities such as 

one’s abilities in logic, planning, problem-solving, adaptation, abstract thinking, understanding 

of ideas, language use, and learning. However, there are some other important components that 

contribute to the success including social capabilities, emotional adaptation, emotional 

sensitivity, empathy, practical intelligence, and incentives. EI also focuses on the character and 

aspects of self-control, such as the ability to delay pleasures, the tolerance to frustrations, and 

the regulation of impulses (ego strength). Emotional intelligence also speaks to many areas of 

the psychological sciences—for example, the neuroscience of emotion, the theory of self-

regulation, and metacognition—as well as the search for human cognitive abilities beyond what 

is traditionally known as academic intelligence 
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ysis 
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Major 

finding
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2022 

Qais 

Ha

mm

our, 

Asm

ahan 

Maj

ed 

Alta

her 

Ah

mad 

Rab

aa’i 

Heb

a 

Kha

tayb

eh 
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m 

Al-

Gas

awn

eh 

“Influ

ence 

of 

psych

ologic

al 

contra

ct 

fulfill

ment 

on job 

outco

mes: 

A case 

of the 

acade

mic 

sphere 

in 

Jordan

” 

 Most 

organiza

tions are 

striving 

to 

strength

en such 

relations

hips by 

focusing 

on 

psychol

ogical 

contract 

fulfillme

nt that 

allows 

for trust 

leading 

to job 

stability 

and 

career 

advance

ment. 

psych

ologic

al 

contra

ct 

fulfill

ment 

on 

acade

mic 

emplo

yees 

H1: 

Psych

ologic

al 

contra

ct 

fulfill

ment 

negati

vely 

affects 

emplo

yee 

turnov

er. 

 H2: 

Psych

ologic

al 

contra

ct 

fulfill

ment 

positiv

ely 

affects 

emplo

yee 

satisfa

ction. 

H3: 

Psych

ologic

al 

contra

ct 

fulfill

ment 

positiv

ely 

a 

qua

ntita

tive 

met

hod, 
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ionna

ire 

Least 

squar

e  

Struc

ture 

The 

findings 

indicate

d that 

psychol

ogical 

contract 

fulfillme

nt 

positivel

y 

influenc

es both 

employe

e 

producti

vity and 

satisfact

ion. In 

addition, 

the 

results 

revealed 

that 

psychol

ogical 

contract 

fulfillme

nt 

negative

ly 

influenc

es 

employe

e 

turnover

. 

Further

more, 

the 
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affects 

emplo
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produ
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findings 

have 
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ial 
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producti
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by 
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exha
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search 
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study 

the 

extent to 
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affects 

and 

produce
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al 
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on 

amongst 

employe

es 
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hesis 

(1): 

There 

is a 

signifi

cant 

effect 

of 
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on and 

breach 

of the 

psych

ologic

al 

contra

ct in 

causin

g job 

procra

stinati

 quest

ionna

ire 

 The 

study 

also 

conclud

ed that 

there is a 

direct 

impact 

of both 

the 

breach 

and 

violatio

n of the 

psychol

ogical 

contract 

on 

emotion

al 

exhausti

on, and 
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stinati
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ty in 

Iraq 
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Hypot
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(2): 

There 

is a 

signifi

cant 

effect 

of job 

procra

stinati

on in 

the 

emerg

ence 

of 

emoti

onal 

exhau

stion 

indirectl

y 

through 

procrasti

nation, 

which 

was 

manifest 

in the 

staff 

feeling 

emotion

ally 

3 2016 Öŵe

r 

Oka

Ŷ 

FET

TA

HLI

OĞ

LU, 

Ali

ĐaŶ 

AFŞ

AR 

The 

Effect

s on 

the 

Percep

tion of 

Aliena

tion of 

Breac

h of 

Psych

ologic

al 

Contra

ct 

Occur

red 

due to 

the 

Emoti

onal 

Witles

sness 

 it was 

investig

ated 

whether 

the of 

percepti

on 

psychol

ogical 

contract 

breaches

. Has 

effect on 

the 

concept 

of 

alienatio

n 
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hesis 

1: 

"Ther

e is a 

signifi

cant 

positiv

e 

relatio

n 

betwe

en 

emoti

onal 

intelli

gence 

and 

psych

ologic

al 

contra

ct 

breach

". 

Hypot

 quest

ionna

ire 

Coef

ficie

nt, 

Regr

essio

n 

a factor 

that 

depends 

on the 

personal 

percepti

ons of 

the 

individu

als 

included 

within 

the 

contract. 

As 

emotion

al 

intellige

nce 

requires, 

percepti

ons 

related 

to 

psychol

ogical 
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hesis 

2: 

"Ther

e is a 

signifi

cant 

positiv

e 

relatio

n 

betwe

en 
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ologic

al 

contra

ct 

breach 

and 

alienat

ion".  

contract

s is also 

one of 

the 

factors 

that 

regulate

s the 

quality 

of the 

work 

life. 

4 July.200

7 

Prof

. 

Trip

ti 

Sing

h 

Atik

a 

Mod

assir 

Relati

onship 

of 

Emoti

onal 

Intelli

gence 

with 

Transf

ormati

onal 

Leade

rship 

and 

Organ

ization

al 

Citize

nship 

Behav

ior 

 This 

manuscr

ipt 

examine

s the 

relations

hip of 

emotion

al 

intellige

nce (EI) 

with 

transfor

mational 

leadersh

ip (TL) 

and 

organiza

tional 

citizens

hip 

behavior 

(OCB) 

of the 

follower

s. 

 Hypot

hesis 

1: 

Transf

ormati

onal 

leader

s are 

likely 

to be 

high 

on 

emoti

onal 

intelli

gence. 

Hypot

hesis 

2: 

Subor

dinate

s of 

transf

ormati

onal 

leader

 quest

ionna

ire 

Simp

le 

multi

ple 

linea

r 

regre

ssion 

EI plays 

a big 

role in 

enhanci

ng the 

OCBs of 

follower

s, 

specific

ally 

qualities 

such as 

conscien

tiousnes

s, civic 

virtue 

and 

altruism. 

Organiz

ations 

need to 

give 

importa

nce to EI 

for 

enhanci
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likely 
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high 
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B 

ng 
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outcome
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Jian
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and 
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Park 

Effect
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objectiv
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study 

was 

based on 

the 

social 
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investig
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effect of 
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(PC) on 
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tional 
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hip 
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g effects 
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on the 
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 H1: 
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has a 

signifi

cant 

effect 

on 
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has 

signifi

cant 

effect 

on 

ELS 

 quest
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ires 

Corr
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analy
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The 

results 

provide 

not only 

some 

evidenc

e by 

which 

the 

nature of 

PC 

affects 

OCB but 

also a 

theoretic

al 

framew

ork for 

investig

ating the 

mediatin

g role of 

ELS in 

the 

relations

hip 

between 

PC and 

OCB. 
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PC and 

OCB. 

6 Solfrid 

Bilstad 

Neraase

n 

Nov

emb

er 

201

6 

Comm

unicati

on and 

partici
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as 

antece

dents 

of 

affecti

ve 

comm

itment 

and 

the 

mediat

ing 

role of 
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al 

contra

ct 

fulfill

ment: 

A 

multil

evel 

analys

is 

 this 

study 

examine

s the 

impact 

of two 

Human 

Resourc

es 

Manage

ment 

(HRM) 

practice

s, 

commun

ication 

and 

participa

tion, on 

employe

es’ 

percepti

on of 
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ogical 

contract 

fulfillme

nt (PCF) 

and 

affective 

organiza

tional 

commit

ment 

(AC). 

 Hypot

hesis 

1: 

Comm

unicati

on 

practic

es 

have a 

positiv

e 

effect 

on 

emplo

yees’ 

affecti

ve 

comm

itment

. 

Hypot

hesis 

2: 

Comm

unicati

on 

practic

es are 

positiv

ely 

related 

to 

emplo

yees’ 

percep

tion of 

psych

ologic

al 

contra

ct 

fulfill

ment. 

 quest

ionna

ires 

Mea

ns, 

stand

ard 

devia

tions 

(SD), 
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ns 

The 

results 

of this 

study 

indicate 

that 

while 

participa

tion 

practice

s are 

linked to 

AC, this 

relations

hip is 

not 

affected 

by PCF. 
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7 Nor Liza 

Abdulla

h, 

Noradiv

a 

Hamzah 

July 

15, 

201

1 

Psych

ologic

al 

Contra

ct and 

Knowl

edge 
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Media

ting 

Role 

of 
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onal 

Social 

Capita
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 This 

study 

examine

s the 

mediatin

g role of 

relationa

l social 

capital 

in the 

relations

hip 

between 

psychol

ogical 

contract 

and 

knowled

ge 

sharing. 

 H1: 

There 

is a 

positiv
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nship 

betwe
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H2a: 

Percep

tion of 

trust 
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ly 
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contra

ct and 

knowl

edge 

sharin

g 

 

 quest

ionna

ires 

chi-

squar

e  

differ

ences 

The 

findings 

of this 

study 

suggest 

that trust 

and 

collabor

ation 

play a 

role in 

explaini

ng the 

effect of 

psychol

ogical  

contract 

on 

knowled

ge 

sharing. 
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8 Aoife 

McDer

mott, 

Margare

t 

Heffern

an 

8 

Janu

ary2

015. 

When 

the 

nature 

of 

emplo

yment 

matter

s in 

the 

emplo

yment 

relatio

nship: 

A 

cluster 

analys

is of 

psych

ologic

al 

contra

cts 

and 

organi

zation

al 

comm

itment 

in the 

non-

profit 

sector 

 This 

paper 

investig

ates the 

relations

hip 

between 

psychol

ogical 

contract

s, 

organiza

tional 

commit

ment 

and 

employ

ment 

characte

ristics 

among 

paid 

employe

es in a 

non-

profit 

organiza

tion. 

 Hypot

hesis 

1: 

Non-

profit 

sector 

emplo

yees 

with 

percei

ved 

psych

ologic

al 

contra

ct 

fulfill

ment 

will 

report 

higher 

levels 

of 

organi

zation

al 

comm

itment 

than 

those 

with 

psych

ologic

al 

contra

ct 

breach

. 

Hypot

hesis 

2: 

Non-

profit 

emplo

yees 

with 

profes

 quest

ionna

ires 

 The 

psychol

ogical 

contract 

is an 

importa

nt 

explanat

ory 

framew

ork in 

understa

nding 

employe

e 

attitudes 

and 

behavio

urs in 

the 

employ

ment 

relations

hip 

(Shore 

and 

Tetrick, 

1994). 

Our 

analysis 

has 

extende

d 

tradition

al 

concern 

with 

psychol

ogical 

contract

s and 

organiza

tional 

commit

ment to 

a 

neglecte
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sional 

front-

line 

servic

e 

delive

ry 

roles 

will be 

propor

tionate

ly 

over-

repres

ented 

among 

emplo

yees 

reporti

ng 

high 

levels 

of 

percei

ved 

psych

ologic

al 

contra

ct 

obliga

tions 

and 

fulfill

ment, 

relativ

e to 

fundra

ising, 

retail 

and 

suppor

t staff. 

d 

employe

e group: 

paid 

employe

es in the 

non-

profit 

sector. 

9 Imran 

Sharif, 

Shah 

Rollah 

201

7 

PSYC

HOL

OGIC

AL 

 The aim 

of this 

research 

was to 

 Hypot

hesis 

1: 

Psych

 quest

ionna

ires 

regre

ssion 

i 

In this 

research 

work 

theoretic
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Abdul 

Wahab, 

Azlineer 

Sarip 

CONT

RACT 

BREA

CH 

AND 

FEELI

NGS 

OF 

VIOL

ATIO

N: 

MOD

ERAT

RING 

ROLE 

OF 

AGE-

RELA

TED 

DIFF

EREN

CE 

explore 

the 

moderat

ing 

effect of 

age-

related 

differen

ces in 

relation 

to 

perceive 

psychol

ogical 

contract 

breach 

and 

feelings 

of 

violatio

n 

ologic

al 

contra

ct 

breach 

is 

positiv

ely 

related 

to 

feelin

gs of 

violati

ve. 

Hypot

hesis 

2a: In 

case 

of 

older 

worke

rs age 

is 

negati

vely 

related 

to 

feelin

gs of 

violati

on. 

ally 

investig

ated that 

age has 

a very 

significa

nt role in 

that how 

breach 

of 

psychol

ogical 

contract 

occurs 

and 

feeling 

of 

violence 

and age 

affective

ly buffer 

the 

negative 

outcome

s as 

violent 

behavior 

perceive

d less in 

old aged 

but age 

span is 

not 

clearly 

mention

ed as 

compare 

to 
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3.1 Statement of Research 

The statement of this research is how emotional intelligence is important for any human being 

especially the college students or the students who have started their career as freshers. As a 

student all have some expectance from there college and their expectance have been met or 

not. If their expectance is not met then how they react on the particular situation. EI also helps 

the students whose expectance don’t have met. It helps students to motivate other students. EI 

also helps the people to motivate other people who are filling low as they put them self in the 

situation of other people. 

3.2 Research Objective 

1. Investigating the relationship between the students’ psychological contract fulfillment 

and emotional intelligence  

2. Examine the influence of demographic factors on the relationship between student 

psychological contract fulfillment and emotional intelligence:  

The objective is be to investigate whether cultural variables, such as collectivism or 

individualism, influence the association between psychological contract fulfillment and 

emotional intelligence among students. 

3.3 Research Design:  

The research design serves as a blueprint for data collection, measurement, and analysis. The 

'Descriptive Research Design' is used in this study.  

3.4 Sampling plan  

Sample size: 305 

 Sampling Units:  

Sampling units include all the college students and the students who have started their career 

as freshers. 

 

Sampling Technique:  

The sampling method utilized is a non-probability "Convenience Sampling method," which 

collects data from individuals of the population who are readily accessible to participate in the 

study. 

3.5 Types of Data  

Primary Data:  

Primary data collected through Questionnaire. In our research Questionnaire is main instrument 

for collecting data.  

Secondary Data:  
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Secondary data was gathered from numerous journals, magazines, and websites available on 

the internet.  

Data collection method: 

 Data collection through Questionnaire.  

Data Analysis tools:  

Microsoft Excel is used to analyses the data and show it in a graphical and tabular format. SPSS 

software use for Hypothesis testing. 

3.6A HYPOTHESIS 

Null Hypothesis: H0a: There is no significant relationship between the students' psychological 

contract fulfillment and emotional intelligence. 

H0b: There is no significant difference in the psychological contract fulfillment between male 

and female students. 

H0c: There is no significant difference in the psychological contract fulfillment among 

different age groups. 

H0d: There is no significant difference in the psychological contract fulfillment among 

students with different qualifications. 

H0e: There is no significant difference in the psychological contract fulfillment among 

students belonging to different colleges. 

 

Alternative Hypothesis H1a: There is a significant relationship between the students’ 

psychological contract fulfillment and emotional intelligence (Binary correlation) 

H1b: There is a significant difference in the psychological contract fulfillment among male 

and female students (independent sample t-test) 

H1c: There is a significant difference in the psychological contract fulfillment among different 

age groups (independent sample t-test) 

H1d: There is a significant difference in the psychological contract fulfillment among the 

students having different qualification (ANOVA) 

H1e: There is a significant difference in the psychological contract fulfillment among the 

students belonging from the different colleges (ANOVA) 
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3.6B Hypothesis for Emotional Intelligence 

Null Hypothesis H0a: There is no significant relationship between the students' psychological 

contract fulfillment and emotional intelligence. 

H0b: There is no significant difference in Emotional intelligence between male and female 

students. 

H0c: There is no significant difference in Emotional intelligence among different age groups. 

H0d: There is no significant difference in Emotional intelligence among students with different 

qualifications. 

H0e: There is no significant difference in Emotional intelligence among students belonging to 

different colleges. 

 

Alternative Hypothesis H1a: There is a significant relationship between the students’ 

psychological contract fulfillment and emotional intelligence 

H1b: There is significant difference in Emotional intelligence between male and female 

students. 

H0c: There is significant difference in Emotional intelligence among different age groups. 

H0d: There is significant difference in Emotional intelligence among students with different 

qualifications. 

H0e: There is significant difference in Emotional intelligence among students belonging to 

different colleges. 
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Q-1 Gender  
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• Female: 128 individuals identified as female, representing approximately 42% of the 

total respondents. 

• Male: 175 individuals identified as male, representing approximately 57% of the total 

respondents. 

• Other: 2 individuals identified as a gender other than female or male, representing less 

than 1% of the total respondents. 

 The majority of respondents identified as male, followed by female. The data also indicates 

that there were a small number of respondents who identified as a gender other than female or 

male. 

Q-2 Age  
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100

150

200

23 or less More than 23 years
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Total

 

• Category "23 or less": There are 185 observations in this category, implying that we 

have 185 individuals that are 23 years old or younger. 

• Category "More than 23 years": There are 120 observations in this category, indicating 

that we have individuals that are older than 23 years. 

• Total: The total count of observations in both categories combined is 305. 

We have categorized a group of individuals based on their age, distinguishing between those 

who are 23 years old or younger and those who are older than 23. 185 respondents are below 

the age of 23 which accounts of 61% of total data collection and 120 respondents are above the 

age of 23 years. 
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Q-3 Qualification 

59

76

53

57

60

B. Com

B.B.A.

B.C.A.

B.Sc

Others

0 10 20 30 40 50 60 70 80

B. Com

B.B.A.

B.C.A.

B.Sc

Others

 

• B.Com: There are 59 students pursuing a Bachelor of Commerce degree (B.Com). 

• B.Sc: There are 57 students pursuing a Bachelor of Science degree (B.Sc). 

• B.B.A: There are 76 students pursuing a Bachelor of Business Administration degree 

(B.B.A). B.C.A: There are 53 students pursuing a Bachelor of Computer Applications 

degree (B.C.A). 

• Others: There are 60 students pursuing degrees that are not specified in the given 

categories. 

Total: The total count of students across all categories is 305. 

We you have collected data on the number of students enrolled in different undergraduate 

degree programs. Each category represents a specific degree program, and the counts indicate 

the number of students enrolled in each program. The "Others" category represents students 

pursuing degrees that are not explicitly mentioned in the given categories. 

Q-4 Annual Family Income 
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103

54
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Rs. 10,00,000 to Rs.
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20,00,000
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• Less than Rs. 10,00,000: There are 148 individuals with an income level of less than 

Rs. 10,00,000 (10 lakh). 
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• Rs. 10,00,000 to Rs. 20,00,000: There are 103 individuals with an income level between 

Rs. 10,00,000 and Rs. 20,00,000 (10 lakh to 20 lakh). 

• More than Rs. 20,00,000: There are 54 individuals with an income level exceeding Rs. 

20,00,000 (20 lakh). 

 

In the above question representing annual income of the respondents According to the 

responses there are total 148 respondents’ annual income is less than 10,00,000. 103 

respondents’ income is between Rs. 1000000 to 2000000. And the remaining respondent’s 

annual income is more than 20 lakhs. 

 

Q-5   Status of your current college  

104

88
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Government

Self-financed

0 20 40 60 80 100 120

Autonomous

Government

Self-financed

   
 

• Self-financed: There are 113 institutions or organizations that are self-financed. 

• Autonomous: There are 104 institutions or organizations that are autonomous. 

• Government: There are 88 institutions or organizations that are government-funded. 

Total: The total count of institutions or organizations across all categories is 305. 

We have collected data on the financing and governance status of a group of institutions or 

organizations. The categories represent different types of institutions based on their financing 

or governance structure, and the counts indicate the number of institutions falling within each 

category. The data shows the distribution of institutions across self-financed, autonomous, and 

government-funded categories. 

 
 

 

Q-6     Current Semester 
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• 1 Semester: There are 35 individuals currently in their first semester. 

• 2 Semester: There are 52 individuals currently in their second semester. 

• 3 Semester: There are 40 individuals currently in their third semester. 

• 4 Semester: There are 72 individuals currently in their fourth semester. 

• 5 Semester: There are 55 individuals currently in their fifth semester. 

• 6 Semester: There are 30 individuals currently in their sixth semester. 

• Completed Studies: There are 21 individuals who have completed their studies. 

Total: The total count of individuals across all categories is 305. 

We have collected data on the academic progression of a group of individuals. The categories 

represent different semesters or levels of study, and the counts indicate the number of individuals in 

each category. The data shows the distribution of individuals across different stages of their academic 

journey, ranging from first semester to completed studies. 

Q-7 Work Experience (in years) (if any)   
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Q-8 I can encourage others to work even when things are not favorable. 
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• SA (Slightly Agree): There are 30 individuals who slightly agree with the statement. 

• A (Agree): There are 89 individuals who agree with the statement. 

• UC (Unconditional): There are 139 individuals who unconditionally agree with the 

statement. 

• DA (Disagree): There are 37 individuals who disagree with the statement. 

• SDA (Slightly Disagree): There are 10 individuals who slightly disagree with the 

statement. 

Total: The total count of individuals across all response categories is 305. 

The data reflects the distribution of individuals' agreement or disagreement with the statement 

regarding their ability to encourage others to work even in unfavourable situations. The 

responses range from "Slightly Agree" to "Agree" to "Unconditional" for those who agree with 

the statement, while "Disagree" and "Slightly Disagree" represent those who hold a different 

viewpoint. 

Q-9 People tell me that I am an inspiration for them.  
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• SA (Slightly Agree): There are 46 individuals who slightly agree that you are an 

inspiration for them. 

• A (Agree): There are 136 individuals who agree that you are an inspiration for them. 
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• UC (Unconditional): There are 100 individuals who unconditionally agree that you are 

an inspiration for them. 

• DA (Disagree): There are 15 individuals who disagree that you are an inspiration for 

them. 

• SDA (Slightly Disagree): There are 8 individuals who slightly disagree that you are an 

inspiration for them. 

Total: The total count of individuals across all response categories is 305. 

The data indicates how people perceive themself as an inspiration. The responses range from 

"Slightly Agree" to "Agree" to "Unconditional" for those who believe they are an inspiration, 

while "Disagree" and "Slightly Disagree" represent those who do not share the same view. 

Q-10 I am able to encourage people to take initiative. 
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• SA (Slightly Agree): There are 86 individuals who slightly agree that you are able to 

encourage people to take initiative. 

• A (Agree): There are 112 individuals who agree that you are able to encourage people 

to take initiative. 

• UC (Unconditional): There are 64 individuals who unconditionally agree that you are 

able to encourage people to take initiative. 

• DA (Disagree): There are 31 individuals who disagree that you are able to encourage 

people to take initiative. 

• SDA (Slightly Disagree): There are 12 individuals who slightly disagree that you are 

able to encourage people to take initiative. 

Total: The total count of individuals across all response categories is 305. 

The data reflects the perception of individuals regarding their ability to motivate and inspire 

them to take initiative. The responses range from "Slightly Agree" to "Agree" to 

"Unconditional" for those who believe that they can encourage initiative, while "Disagree" and 

"Slightly Disagree" represent those who hold a different viewpoint. 
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Q-11 I am able to make intelligent decisions using a healthy balance of 

emotions and reason.  
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• SA (Slightly Agree): There are 86 individuals who slightly agree that you are able to 

make intelligent decisions using a healthy balance of emotions and reason. 

• A (Agree): There are 103 individuals who agree that you are able to make intelligent 

decisions using a healthy balance of emotions and reason. 

• UC (Unconditional): There are 73 individuals who unconditionally agree that you are 

able to make intelligent decisions using a healthy balance of emotions and reason. 

• DA (Disagree): There are 36 individuals who disagree that you are able to make 

intelligent decisions using a healthy balance of emotions and reason. 

• SDA (Slightly Disagree): There are 7 individuals who slightly disagree that you are 

able to make intelligent decisions using a healthy balance of emotions and reason. 

Total: The total count of individuals across all response categories is 305. 

The data reflects the perception of individuals regarding their ability to make intelligent 

decisions by considering both emotions and reason in a healthy balance. The responses range 

from "Slightly Agree" to "Agree" to "Unconditional" for those who believe that they possess 

this ability, while "Disagree" and "Slightly Disagree" represent those who hold a different 

viewpoint. 

 

 

 

 

 

 

 

 

Q-12 I do not depend on others encouragement to do my work well. 
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• SA (Slightly Agree): There are 58 individuals who slightly agree that you do not depend 

on others' encouragement to do your work well. 

• A (Agree): There are 94 individuals who agree that you do not depend on others' 

encouragement to do your work well. 

• UC (Unconditional): There are 78 individuals who unconditionally agree that you do 

not depend on others' encouragement to do your work well. 

• DA (Disagree): There are 54 individuals who disagree that you do not depend on others' 

encouragement to do your work well. 

• SDA (Slightly Disagree): There are 21 individuals who slightly disagree that you do 

not depend on others' encouragement to do your work well. 

Total: The total count of individuals across all response categories is 305.   

The data reflects the perception of individuals regarding their ability to work well without 

depending on others' encouragement. The responses range from "Slightly Agree" to "Agree" 

to "Unconditional" for those who believe that they are self-motivated, while "Disagree" and 

"Slightly Disagree" represent those who hold a different viewpoint. 

Q-13 I can continue to do what I believe in, even under severe criticism. 
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• SA (Slightly Agree): There are 34 individuals who slightly agree that you can continue 

doing what you believe in, even under severe criticism. 

• A (Agree): There are 100 individuals who agree that you can continue doing what you 

believe in, even under severe criticism. 

• UC (Unconditional): There are 99 individuals who unconditionally agree that you can 

continue doing what you believe in, even under severe criticism. 
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• DA (Disagree): There are 48 individuals who disagree that you can continue doing what 

you believe in, even under severe criticism. 

• SDA (Slightly Disagree): There are 24 individuals who slightly disagree that you can 

continue doing what you believe in, even under severe criticism. 

Total: The total count of individuals across all response categories is 305. 

The data reflects the perception of individuals regarding their ability to persevere in doing what 

you believe in despite facing severe criticism. The responses range from "Slightly Agree" to 

"Agree" to "Unconditional" for those who believe in their resilience, while "Disagree" and 

"Slightly Disagree" represent those who hold a different viewpoint. 

 

Q-14 I am able to assess the situation and then behave. 
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• SA (Slightly Agree): There are 36 individuals who slightly agree that you are able to 

assess the situation and then behave accordingly. 

• A (Agree): There are 99 individuals who agree that you are able to assess the situation 

and then behave accordingly. 

• UC (Unconditional): There are 92 individuals who unconditionally agree that you are 

able to assess the situation and then behave accordingly. 

• DA (Disagree): There are 51 individuals who disagree that you are able to assess the 

situation and then behave accordingly. 

• SDA (Slightly Disagree): There are 27 individuals who slightly disagree that you are 

able to assess the situation and then behave accordingly. 

Total: The total count of individuals across all response categories is 305. 

The data reflects the perception of individuals regarding their ability to evaluate the situation 

and adapt your behaviour accordingly. The responses range from "Slightly Agree" to "Agree" 

to "Unconditional" for those who believe in their capacity to assess and adjust, while 

"Disagree" and "Slightly Disagree" represent those who hold a different viewpoint. 

Q-15 I can concentrate on the task at hand in spite of disturbances.  
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• SA (Slightly Agree): There are 35 individuals who slightly agree that you can 

concentrate on the task at hand despite disturbances. 

• A (Agree): There are 109 individuals who agree that you can concentrate on the task at 

hand despite disturbances. 

• UC (Unconditional): There are 70 individuals who unconditionally agree that you can 

concentrate on the task at hand despite disturbances. 

• DA (Disagree): There are 54 individuals who disagree that you can concentrate on the 

task at hand despite disturbances. 

• SDA (Slightly Disagree): There are 37 individuals who slightly disagree that you can 

concentrate on the task at hand despite disturbances. 

Total: The total count of individuals across all response categories is 305. 

The data reflects the opinions of the respondents and their perception of their ability to maintain 

focus on a task despite external disruptions. The responses range from "Slightly Agree" to 

"Agree" to "Unconditional" for those who believe in their concentration skills, while 

"Disagree" and "Slightly Disagree" represent those who hold a different viewpoint. 

Q-16 I pay attention to the worries and concerns of others. 
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• A (Agree): There are 93 individuals who agree that you pay attention to the worries and 

concerns of others. 

• UC (Unconditional): There are 64 individuals who unconditionally agree that you pay 

attention to the worries and concerns of others. 
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• DA (Disagree): There are 84 individuals who disagree that you pay attention to the 

worries and concerns of others. 

• SA (Slightly Agree): There are 41 individuals who slightly agree that you pay attention 

to the worries and concerns of others. 

• SDA (Slightly Disagree): There are 23 individuals who slightly disagree that you pay 

attention to the worries and concerns of others. 

Total: The total count of individuals across all response categories is 305. 

The data reflects the perception of individuals regarding their ability to be attentive and 

responsive to the worries and concerns of others. The responses range from "Slightly Agree" 

to "Agree" to "Unconditional" for those who believe in their attentiveness, while "Disagree" 

and "Slightly Disagree" represent those who hold a different viewpoint. 

Q-17 I can listen to someone without the urge to say something.  
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Agree: 75 individuals agreed with the statement, indicating that they possess the ability to listen 

to someone without feeling the urge to interject or respond. 

Disagree: 55 individuals disagreed with the statement, suggesting that they often feel the urge 

to say something while listening to someone. 

Slightly Agree: 56 individuals slightly agreed with the statement, indicating that they have 

some level of ability to listen without the urge to say something, but it may not be consistent 

or strong. 

Slightly Disagree: 29 individuals slightly disagreed with the statement, suggesting that they 

may experience occasional urges to interject or respond while listening to others. 

Unconditional: 90 individuals expressed an unconditional response, which could indicate that 

they strongly agree or disagree with the statement without any reservations. 

 

There is a mixed response to the statement. While a significant number of individuals agreed 

or slightly agreed that they can listen without the urge to say something, there is also a 

substantial portion of respondents who either disagreed or slightly disagreed. This suggests that 

a considerable number of people experience the urge to respond or interject while listening to 

others. 
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Q-18 I am perceived as friendly and outgoing.  
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• Agree: 103 - 103 respondents agree that they are perceived as friendly and outgoing. 

• Dis Agree: 73 - 73 respondents disagree that they are perceived as friendly and 

outgoing. 

• Slightly Agree: 38 - 38 respondents slightly agree that they are perceived as friendly 

and outgoing. 

• Slightly Disagree: 34 - 34 respondents slightly disagree that they are perceived as 

friendly and outgoing. 

• Unconditional: 57 - 57 respondents have an unconditional perception of being friendly 

and outgoing. 

Grand Total: 305 
Based on these interpretations, we can see that the majority of respondents either agree or 

slightly agree (103 + 38) that they are perceived as friendly and outgoing. However, there is a 

significant number of respondents who either disagree or slightly disagree (73 + 34) with the 

statement. Additionally, there are 57 respondents who have an unconditional perception of 

being friendly and outgoing 

Q-19 I have my priorities clear. 

98

59
53

22

73

A

DA

SA

SDA

UC

 

• Agree: 98 - 98 respondents agree that they have their priorities clear. 

• Disagree: 59 - 59 respondents disagree that they have their priorities clear. 
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• Slightly Agree: 53 - 53 respondents slightly agree that they have their priorities clear. 

• Slightly Disagree: 22 - 22 respondents slightly disagree that they have their priorities 

clear. 

• Unconditional: 73 - 73 respondents have an unconditional belief that they have their 

priorities clear. 

Grand Total: 305 

 

Based on these interpretations, we can see that a significant number of respondents either agree 

or slightly agree (98 + 53) that they have their priorities clear. However, there is also a notable 

number of respondents who either disagree or slightly disagree (59 + 22) with the statement. 

Additionally, 73 respondents have an unconditional belief that they have their priorities clear. 

Q-20 I can handle conflicts around me.  
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• Agree: 94 - 94 respondents agree that they can handle conflicts around them. 

• Disagree: 59 - 59 respondents disagree that they can handle conflicts around them. 

• Slightly Agree: 47 - 47 respondents slightly agree that they can handle conflicts around 

them. 

• Slightly Disagree: 33 - 33 respondents slightly disagree that they can handle conflicts 

around them. 

• Unconditional: 72 - 72 respondents have an unconditional belief that they can handle 

conflicts around them. 

Grand Total: 305 

 
Based on these interpretations, we can see that a significant number of respondents either agree 

or slightly agree (94 + 47) that they can handle conflicts around them. However, there is also 

a notable number of respondents who either disagree or slightly disagree (59 + 33) with the 

statement. Additionally, 72 respondents have an unconditional belief that they can handle 

conflicts around them. 
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Q-21 I do not mix unnecessary emotions with issues at hand. 
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• Agree: 94 - 94 respondents agree that they do not mix unnecessary emotions with the 

issues at hand. 

• Disagree: 37 - 37 respondents disagree that they do not mix unnecessary emotions with 

the issues at hand. 

• Slightly Agree: 59 - 59 respondents slightly agree that they do not mix unnecessary 

emotions with the issues at hand. 

• Slightly Disagree: 38 - 38 respondents slightly disagree that they do not mix 

unnecessary emotions with the issues at hand. 

• Unconditional: 77 - 77 respondents have an unconditional belief that they do not mix 

unnecessary emotions with the issues at hand. 

Grand Total: 305 

 
Based on these interpretations, we can see that a significant number of respondents either agree 

or slightly agree (94 + 59) that they do not mix unnecessary emotions with the issues at hand. 

However, there is also a notable number of respondents who either disagree or slightly disagree 

(37 + 38) with the statement. Additionally, 77 respondents have an unconditional belief that 

they do not mix unnecessary emotions with the issues at hand. 

 

Q-22 I try to see the other persons point of view. 
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• Agree: 92 - 92 respondents agree that they try to see the other person's point of view. 

• Disagree: 53 - 53 respondents disagree that they try to see the other person's point of 

view. 

• Slightly Agree: 66 - 66 respondents slightly agree that they try to see the other person's 

point of view. 

• Slightly Disagree: 31 - 31 respondents slightly disagree that they try to see the other 

person's point of view. 

• Unconditional: 63 - 63 respondents have an unconditional belief that they try to see the 

other person's point of view. 

Grand Total: 305 

 

Based on these interpretations, we can see that a significant number of respondents either agree 

or slightly agree (92 + 66) that they try to see the other person's point of view. However, there 

is also a notable number of respondents who either disagree or slightly disagree (53 + 31) with 

the statement. Additionally, 63 respondents have an unconditional belief that they try to see the 

other person's point of view. 

 

Q-23 I can stand up for my beliefs. 
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• Agree: 86 - 86 respondents agree that they can stand up for their beliefs. 

• Disagree: 65 - 65 respondents disagree that they can stand up for their beliefs. 

• Slightly Agree: 56 - 56 respondents slightly agree that they can stand up for their 

beliefs. 

• Slightly Disagree: 34 - 34 respondents slightly disagree that they can stand up for their 

beliefs. 

• Unconditional: 64 - 64 respondents have an unconditional belief that they can stand up 

for their beliefs. 

Grand Total: 305 
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Based on these interpretations, we can see that a significant number of respondents either agree 

or slightly agree (86 + 56) that they can stand up for their beliefs. However, there is also a 

notable number of respondents who either disagree or slightly disagree (65 + 34) with the 

statement. Additionally, 64 respondents have an unconditional belief that they can stand up for 

their beliefs. 

Q24-I can see the brighter side of my situation. 
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• Agree: 104 - 104 respondents agree that they can see the brighter side of 

their situation. 

• Disagree: 38 - 38 respondents disagree that they can see the brighter side 

of their situation. 

• Slightly Agree: 62 - 62 respondents slightly agree that they can see the 

brighter side of their situation. 

• Slightly Disagree: 16 - 16 respondents slightly disagree that they can see 

the brighter side of their situation. 

• Unconditional: 85 - 85 respondents have an unconditional belief that they 

can see the brighter side of their situation. 

Grand Total: 305 

Based on these interpretations, we can see that a significant number of respondents either agree 

or slightly agree (104 + 62) that they can see the brighter side of their situation. However, there 

is also a notable number of respondents who either disagree or slightly disagree (38 + 16) with 

the statement. Additionally, 85 respondents have an unconditional belief that they can see the 

brighter side of their situation. 
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Q-25 I believe in myself.  

 
 

• Agree: 97 - 97 respondents agree that they believe in themselves. 

• Disagree: 63 - 63 respondents disagree that they believe in themselves. 

• Slightly Agree: 81 - 81 respondents slightly agree that they believe in themselves. 

• Slightly Disagree: 7 - 7 respondents slightly disagree that they believe in themselves. 

• Unconditional: 57 - 57 respondents have an unconditional belief in themselves. 

Grand Total: 305 

 

 

Based on these interpretations, we can see that a significant number of 

respondents either agree or slightly agree (97 + 81) that they believe in 

themselves. However, there is also a notable number of respondents who either 

disagree or slightly disagree (63 + 7) with the statement. Additionally, 57 

respondents have an unconditional belief in themselves. 

Q-26 I am able to stay composed in both good and bad situations.  

102
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57

30

83
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• Agree: 102 - 102 respondents agree that they are able to stay composed in both good 

and bad situations. 

• Disagree: 33 - 33 respondents disagree that they are able to stay composed in both good 

and bad situations. 

• Slightly Agree: 57 - 57 respondents slightly agree that they are able to stay composed 

in both good and bad situations. 

• Slightly Disagree: 30 - 30 respondents slightly disagree that they are able to stay 

composed in both good and bad situations. 

• Unconditional: 83 - 83 respondents have an unconditional belief that they are able to 

stay composed in both good and bad situations. 

Grand Total: 305 
Based on these interpretations, we can see that a significant number of respondents either agree 

or slightly agree (102 + 57) that they are able to stay composed in both good and bad situations. 

However, there is also a notable number of respondents who either disagree or slightly disagree 

(33 + 30) with the statement. Additionally, 83 respondents have an unconditional belief that 

they are able to stay composed in both good and bad situations. 

 The ability to stay composed in different situations can vary from person to person based on 

various factors such as personality traits, coping mechanisms, and life experiences. 

Q-27 I am able to stay focused even under pressure. 
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• Agree: 77 - 77 respondents agree that they are able to stay focused even under pressure. 

• Disagree: 45 - 45 respondents disagree that they are able to stay focused even under 

pressure. 

• Slightly Agree: 67 - 67 respondents slightly agree that they are able to stay focused 

even under pressure. 

• Slightly Disagree: 50 - 50 respondents slightly disagree that they are able to stay 

focused even under pressure. 

• Unconditional: 66 - 66 respondents have an unconditional belief that they are able to 

stay focused even under pressure. 

Grand Total: 305  
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Based on these interpretations, we can see that a significant number of respondents either agree 

or slightly agree (77 + 67) that they are able to stay focused even under pressure. However, 

there is also a notable number of respondents who either disagree or slightly disagree (45 + 50) 

with the statement. Additionally, 66 respondents have an unconditional belief that they are able 

to stay focused even under pressure. 

The ability to stay focused under pressure can vary from person to person based on various 

factors such as individual resilience, coping strategies, and experience managing stressful 

situations. 

Q-28 I am able to maintain the standards of honesty and integrity.  
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• Agree: 95 - 95 respondents agree that they are able to maintain the standards of honesty 

and integrity. 

• Disagree: 45 - 45 respondents disagree that they are able to maintain the standards of 

honesty and integrity. 

• Slightly Agree: 43 - 43 respondents slightly agree that they are able to maintain the 

standards of honesty and integrity. 

• Slightly Disagree: 38 - 38 respondents slightly disagree that they are able to maintain 

the standards of honesty and integrity. 

• Unconditional: 84 - 84 respondents have an unconditional belief that they are able to 

maintain the standards of honesty and integrity. 

Grand Total: 305 

 

Based on these interpretations, we can see that a significant number of respondents either agree 

or slightly agree (95 + 43) that they are able to maintain the standards of honesty and integrity. 

However, there is also a notable number of respondents who either disagree or slightly disagree 

(45 + 38) with the statement. Additionally, 84 respondents have an unconditional belief that 

they are able to maintain the standards of honesty and integrity. 

The ability to maintain standards of honesty and integrity can vary from person to person based 

on personal values, ethical considerations, and individual behaviour. 
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Q-29 I am able to comfort unethical actions of others.  

  

• Agree: 78 - 78 respondents agree that they are able to comfort unethical actions of 

others. 

• Disagree: 72 - 72 respondents disagree that they are able to comfort unethical actions 

of others. 

• Slightly Agree: 44 - 44 respondents slightly agree that they are able to comfort unethical 

actions of others. 

• Slightly Disagree: 40 - 40 respondents slightly disagree that they are able to comfort 

unethical actions of others. 

• Unconditional: 71 - 71 respondents have an unconditional belief that they are able to 

comfort unethical actions of others. 

Grand Total: 305 

Based on these interpretations, we can see that there is no majority agreement or disagreement 

regarding the ability to comfort unethical actions of others. The responses are relatively evenly 

distributed among the options. However, the highest number of respondents falls into the 

disagree category (72), indicating that a significant portion of respondents do not feel they are 

able to comfort unethical actions of others. 

Comforting unethical actions can vary depending on personal values, ethical considerations, 

and individual approaches to addressing unethical behaviour 
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Q-30 I am able to meet commitments and keep promises. 

 

• Agree: 82 - 82 respondents agree that they are able to meet commitments and keep 

promises. 

• Disagree: 66 - 66 respondents disagree that they are able to meet commitments and 

keep promises. 

• Slightly Agree: 37 - 37 respondents slightly agree that they are able to meet 

commitments and keep promises. 

• Slightly Disagree: 38 - 38 respondents slightly disagree that they are able to meet 

commitments and keep promises. 

• Unconditional: 82 - 82 respondents have an unconditional belief that they are able to 

meet commitments and keep promises. 

Grand Total: 305 

 

Based on these interpretations, we can see that a significant number of respondents either agree 

or slightly agree (82 + 37) that they are able to meet commitments and keep promises. However, 

there is also a notable number of respondents who either disagree or slightly disagree (66 + 38) 

with the statement. Additionally, 82 respondents have an unconditional belief that they are able 

to meet commitments and keep promises. 

The ability to meet commitments and keep promises can vary from person to person based on 

personal values, time management skills, and individual reliability. 
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Q-31 I am organized and careful in my work.  
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• Agree: 80 - 80 respondents agree that they are organized and careful in their work. 

• Disagree: 50 - 50 respondents disagree that they are organized and careful in their work. 

• Slightly Agree: 54 - 54 respondents slightly agree that they are organized and careful 

in their work. 

• Slightly Disagree: 44 - 44 respondents slightly disagree that they are organized and 

careful in their work. 

• Unconditional: 77 - 77 respondents have an unconditional belief that they are organized 

and careful in their work. 

Grand Total: 305 

 

Based on these interpretations, we can see that a significant number of respondents either agree 

or slightly agree (80 + 54) that they are organized and careful in their work. However, there is 

also a notable number of respondents who either disagree or slightly disagree (50 + 44) with 

the statement. Additionally, 77 respondents have an unconditional belief that they are 

organized and careful in their work. 

The level of organization and carefulness in work can vary from person to person based on 

personal work habits, attention to detail, and individual approaches to task management. 
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Q-32 I am able to handle-multiple demands.  
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• Agree: 85 - 85 respondents agree that they are able to handle multiple demands. 

• Disagree: 67 - 67 respondents disagree that they are able to handle multiple demands. 

• Slightly Agree: 42 - 42 respondents slightly agree that they are able to handle multiple 

demands. 

• Slightly Disagree: 31 - 31 respondents slightly disagree that they are able to handle 

multiple demands. 

• Unconditional: 80 - 80 respondents have an unconditional belief that they are able to 

handle multiple demands. 

Grand Total: 305  

Based on these interpretations, we can see that a significant number of respondents either 

agree or slightly agree (85 + 42) that they are able to handle multiple demands. However, 

there is also a notable number of respondents who either disagree or slightly disagree                

(67 + 31) with the statement. Additionally, 80 respondents have an unconditional belief that 

they are able to handle multiple demands. 

The ability to handle multiple demands can vary from person to person based on factors such 

as time management skills, organizational abilities, and individual capacity for multitask 

Q-33 I am comfortable with the open to novel ideas and new information. 
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• Agree: 75 - 75 respondents agree that they are comfortable with being open to novel 

ideas and new information. 

• Disagree: 59 - 59 respondents disagree that they are comfortable with being open to 

novel ideas and new information. 

• Slightly Agree: 49 - 49 respondents slightly agree that they are comfortable with being 

open to novel ideas and new information. 

• Slightly Disagree: 42 - 42 respondents slightly disagree that they are comfortable with 

being open to novel ideas and new information. 

• Unconditional: 80 - 80 respondents have an unconditional belief that they are 

comfortable with being open to novel ideas and new information. 

Grand Total: 305 

 

Based on these interpretations, we can see that a significant number of respondents either agree 

or slightly agree (75 + 49) that they are comfortable with being open to novel ideas and new 

information. However, there is also a notable number of respondents who either disagree or 

slightly disagree (59 + 42) with the statement. Additionally, 80 respondents have an 

unconditional belief that they are comfortable with being open to novel ideas and new 

information. 

Comfort and openness to novel ideas and new information can vary from person to person 

based on factors such as personal preferences, adaptability, and willingness to embrace change. 

Q-34 I pursue goals beyond what is required and expected to me.  
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• Agree: 85 - 85 respondents agree that they pursue goals beyond what is required and 

expected of them. 

• Disagree: 50 - 50 respondents disagree that they pursue goals beyond what is required 

and expected of them. 

• Slightly Agree: 42 - 42 respondents slightly agree that they pursue goals beyond what 

is required and expected of them. 

• Slightly Disagree: 45 - 45 respondents slightly disagree that they pursue goals beyond 

what is required and expected of them. 

• Unconditional: 83 - 83 respondents have an unconditional belief that they pursue goals 

beyond what is required and expected of them. 
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Grand Total: 305 
Based on these interpretations, we can see that a significant number of respondents either agree 

or slightly agree (85 + 42) that they pursue goals beyond what is required and expected of them. 

However, there is also a notable number of respondents who either disagree or slightly disagree 

(50 + 45) with the statement. Additionally, 83 respondents have an unconditional belief that 

they pursue goals beyond what is required and expected of them. 

The pursuit of goals beyond expectations can vary from person to person based on personal 

drive, ambition, and individual aspirations. 

Q-35 I am persistent in pursuing goals despite obstacles and setbacks. 
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• Agree: 90 - 90 respondents agree that they are persistent in pursuing goals despite 

obstacles and setbacks. 

• Disagree: 54 - 54 respondents disagree that they are persistent in pursuing goals despite 

obstacles and setbacks. 

• Slightly Agree: 40 - 40 respondents slightly agree that they are persistent in pursuing 

goals despite obstacles and setbacks. 

• Slightly Disagree: 48 - 48 respondents slightly disagree that they are persistent in 

pursuing goals despite obstacles and setbacks. 

• Unconditional: 73 - 73 respondents have an unconditional belief that they are persistent 

in pursuing goals despite obstacles and setbacks. 

Grand Total: 305  

Based on these interpretations, we can see that a significant number of respondents either agree 

or slightly agree (90 + 40) that they are persistent in pursuing goals despite obstacles and 

setbacks. However, there is also a notable number of respondents who either disagree or 

slightly disagree (54 + 48) with the statement. Additionally, 73 respondents have an 

unconditional belief that they are persistent in pursuing goals despite obstacles and setbacks. 

 Persistence in pursuing goals despite obstacles and setbacks can vary from person to person 

based on factors such as determination, resilience, and individual mindset. 
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Q-36 I have built rapport and made and maintained personal friendships 

with work associates.  
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• Agree: 103 individuals agreed with the statement, indicating that they have successfully 

built rapport and maintained personal friendships with their work associates. 

• Disagree: 55 individuals disagreed with the statement, suggesting that they have not 

been able to establish rapport or maintain personal friendships with their work 

associates. 

• Slightly Agree: 50 individuals slightly agreed with the statement, indicating that they 

have made some efforts to build rapport and maintain personal friendships with work 

associates, but the level of success may vary. 

• Slightly Disagree: 23 individuals slightly disagreed with the statement, suggesting that 

they may have made some attempts to build rapport and maintain personal friendships, 

but they have not been entirely successful. 

• Unconditional: 74 individuals expressed an unconditional response, which could 

indicate that they strongly agree or disagree with the statement without any 

reservations. 

The majority of respondents either agreed or slightly agreed with the statement, suggesting that 

a significant number of individuals have successfully built rapport and maintained personal 

friendships with their work associates. However, there is also a portion of respondents who 

disagreed or slightly disagreed, indicating that not everyone has been able to establish such 

relationships in the workplace. 
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Q-37 I am able to identify and separate my emotions. 
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• Agree: 90 - 90 respondents agree that they are able to identify and separate their 

emotions. 

• Disagree: 47 - 47 respondents disagree that they are able to identify and separate their 

emotions. 

• Slightly Agree: 47 - 47 respondents slightly agree that they are able to identify and 

separate their emotions. 

• Slightly Disagree: 37 - 37 respondents slightly disagree that they are able to identify 

and separate their emotions. 

• Unconditional: 84 - 84 respondents have an unconditional belief that they are able to 

identify and separate their emotions. 

Grand Total: 305  

Based on these interpretations, we can see that a significant number of respondents either agree 

or slightly agree (90 + 47 + 47) that they are able to identify and separate their emotions. 

However, there is also a notable number of respondents who either disagree or slightly disagree 

(47 + 37) with the statement. Additionally, 84 respondents have an unconditional belief that 

they are able to identify and separate their emotions. 

The ability to identify and separate emotions can vary from person to person based on self-

awareness, emotional intelligence, and individual coping mechanisms. 
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Q-38 I think that feelings should be managed. 
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• Agree: 88 - 88 respondents agree that feelings should be managed. 

• Disagree: 54 - 54 respondents disagree that feelings should be managed. 

• Slightly Agree: 33 - 33 respondents slightly agree that feelings should be managed. 

• Slightly Disagree: 38 - 38 respondents slightly disagree that feelings should be 

managed. 

• Unconditional: 92 - 92 respondents have an unconditional belief that feelings should be 

managed. 

Grand Total: 305  

Based on these interpretations, we can see that a significant number of respondents either agree 

or slightly agree (88 + 33) that feelings should be managed. However, there is also a notable 

number of respondents who either disagree or slightly disagree (54 + 38) with the statement. 

Additionally, 92 respondents have an unconditional belief that feelings should be managed. 

The belief regarding the management of feelings can vary from person to person based on 

factors such as personal beliefs, cultural background, and individual experiences. 

Q-39 I am aware of my weaknesses.  
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• Agree: 86 - 86 respondents agree that they are aware of their weaknesses. 

• Disagree: 46 - 46 respondents disagree that they are aware of their weaknesses. 
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• Slightly Agree: 35 - 35 respondents slightly agree that they are aware of their 

weaknesses. 

• Slightly Disagree: 47 - 47 respondents slightly disagree that they are aware of their 

weaknesses. 

• Unconditional: 91 - 91 respondents have an unconditional belief that they are aware of 

their weaknesses. 

Grand Total: 305  

Based on these interpretations, we can see that a significant number of respondents either agree 

or slightly agree (86 + 35) that they are aware of their weaknesses. However, there is also a 

notable number of respondents who either disagree or slightly disagree (46 + 47) with the 

statement. Additionally, 91 respondents have an unconditional belief that they are aware of 

their weaknesses. 

 Self-awareness and the ability to recognize weaknesses can vary from person to person based 

on individual introspection, feedback from others, and personal growth efforts. 

 
Q-40 I feel that I must develop myself even when my job does not demand it.  
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• Agree: 73 - 73 respondents agree that they feel the need to develop themselves even 

when their job does not demand it. 

• Disagree: 85 - 85 respondents disagree that they feel the need to develop themselves 

when their job does not demand it. 

• Slightly Agree: 45 - 45 respondents slightly agree that they feel the need to develop 

themselves even when their job does not demand it. 

• Slightly Disagree: 22 - 22 respondents slightly disagree that they feel the need to 

develop themselves even when their job does not demand it. 

• Unconditional: 80 - 80 respondents have an unconditional belief that they feel the need 

to develop themselves even when their job does not demand it. 

Grand Total: 305  
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Based on these interpretations, we can see that there is a mix of responses regarding the 

statement. While a significant number of respondents either agree or slightly agree (73 + 45) 

that they feel the need to develop themselves even when their job does not demand it, there is 

also a notable number of respondents who either disagree or slightly disagree (85 + 22) with 

the statement. Additionally, 80 respondents have an unconditional belief that they feel the need 

to develop themselves even when their job does not demand it. 

Personal motivations for self-development can vary from person to person based on factors 

such as personal growth aspirations, career goals, and individual values. 

Q-41 I believe that happiness is a positive attitude. 
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• Agree: 125 - 125 respondents agree that happiness is a positive attitude. 

• Disagree: 17 - 17 respondents disagree that happiness is a positive attitude. 

• Slightly Agree: 94 - 94 respondents slightly agree that happiness is a positive attitude. 

• Slightly Disagree: 7 - 7 respondents slightly disagree that happiness is a positive 

attitude. 

• Unconditional: 62 - 62 respondents have an unconditional belief that happiness is a 

positive attitude. 

Grand Total: 305  

Based on these interpretations, we can see that a majority of respondents either agree or slightly 

agree (125 + 94) that happiness is a positive attitude. However, there is a smaller number of 

respondents who either disagree or slightly disagree (17 + 7) with the statement. Additionally, 

62 respondents have an unconditional belief that happiness is a positive attitude. 

 Beliefs about happiness and its relationship with a positive attitude can vary from person to 

person based on personal experiences, cultural influences, and individual perspectives. 
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HYPOTHESIS 

 H0a: There is no significant relationship between the students' psychological contract 

fulfillment and emotional intelligence. 

H1a: There is a significant relationship between the students’ psychological contract 

fulfillment and emotional intelligence 

 

 

Correlations 

 PSYMEAN EI 

PSYMEAN 

Pearson Correlation 1 .013 

Sig. (2-tailed)  .824 

N 305 305 

EI 

Pearson Correlation .013 1 

Sig. (2-tailed) .824  

N 305 305 

 

The Sig of test is 0.824 and is greater than 0.5 it prescribes value so the H0 is rejected. 

Therefore, we fail to reject the null hypothesis (H0a) that there is no significant relationship 

between the students' psychological contract fulfilment and emotional intelligence. 
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H0b: There is no significant difference in the psychological contract fulfillment between male 

and female students. 

H1b: There is a significant difference in the psychological contract fulfillment among male 

and female students 

 

Group Statistics 

 Mean N Mean Std. Deviation Std. Error Mean 

Gender 
1.00 7 1.0000 .00000 .00000 

2.00 28 1.3571 .48795 .09221 

 

 

The Sig of test is 0.064 and is greater than 0.5 it prescribes value so the H0 is rejected. 

Therefore, we fail to reject the null hypothesis (H0b) that there is no significant difference in 

psychological contract fulfillment between male and female students. 
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H0c: There is no significant difference in the psychological contract fulfillment among 

different age groups. 

H1c: There is a significant difference in the psychological contract fulfillment among different 

age groups  

 

 

Group Statistics 

 Mean N Mean Std. Deviation Std. Error Mean 

Age 
1.00 7 1.5714 .53452 .20203 

2.00 28 1.2500 .44096 .08333 

 

 
 

The test is above the significance level of 0.05 so the H0 is rejected. 

Therefore, we fail to reject the null hypothesis (H0c) that there is no significant difference in 

psychological contract fulfillment among different age groups. 

 

 

 

 

 

 

 

 

 

 

 



54 | P a g e  
 

 

H0d: There is no significant difference in the psychological contract fulfillment among 

students with different qualifications. 

H1d: There is a significant difference in the psychological contract fulfillment among the 

students having different qualification  

 

ANOVA 

Qualification 

 Sum of Squares df Mean Square F Sig. 

Between Groups 254.363 60 4.239 1.988 .000 

Within Groups 520.391 244 2.133   

Total 774.754 304    

 

F-test is below the significance level of 0.05 (p = 0.000) so H0 is rejected.  

Therefore, we reject the null hypothesis (H0d) that there is no significant difference in 

psychological contract fulfillment among students with different qualifications. 

 

 

 

 

 

 

 

 

 

 

 

 

 



55 | P a g e  
 

 

H0e: There is no significant difference in the psychological contract fulfillment among 

students belonging to different colleges. 

H1e: There is a significant difference in the psychological contract fulfillment among the 

students belonging from the different colleges  

 

ANOVA 

Status of current college 

 Sum of Squares df Mean Square F Sig. 

Between Groups 73.696 60 1.228 2.095 .000 

Within Groups 143.039 244 .586   

Total 216.734 304    

      

 

F-test is below the significance level of 0.05 (p = 0.000) so H0 is rejected. 

Therefore, we reject the null hypothesis (H0e) that there is no significant difference in 

psychological contract fulfillment among students belonging to different colleges. 
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Emotional Intelligence 

H0a: There is no significant relationship between the student’s emotional intelligence and 

psychological contract fulfillment 

H1a: There is a significant relationship between the student’s emotional intelligence and 

psychological contract fulfillment  

 

Correlations 

 EI PSYMEAN 

EI 

Pearson Correlation 1 .013 

Sig. (2-tailed)  .824 

N 305 305 

PSYMEAN 

Pearson Correlation .013 1 

Sig. (2-tailed) .824  

N 305 305 

 

The Sig of test is 0.824 and is greater than 0.5 it prescribes value so the H0 is rejected. 

Therefore, we fail to reject the null hypothesis (H0a) that there is no significant relationship 

between the students' psychological contract fulfilment and emotional intelligence. 
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▪ H0b: There is no significant difference in Emotional intelligence between male and 

female students. 

▪ H1b: There is significant difference in Emotional intelligence between male and female 

students. 

 

 

Group Statistics 

 Gender N Mean Std. Deviation Std. Error Mean 

EI 
Male 175 2.3505 .65436 .04946 

Female 128 2.5443 .60019 .05305 

 

 

The p-value is greater than 0.05, we fail to reject the null hypothesis of equal variances.  

 

The statistical analysis indicates a significant difference in mean EI scores between males and 

females. Specifically, regardless of whether equal variances are assumed or not, males tend to 

have lower mean EI scores compared to females. 
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▪ H0c: There is no significant difference in Emotional intelligence among different age 

groups. 

▪ H0c: There is significant difference in Emotional intelligence among different age 

groups. 

 

Group Statistics 

 Age N Mean Std. Deviation Std. Error Mean 

EI 
23 or less years 185 2.5009 .64186 .04719 

More than 23 years 120 2.3306 .61645 .05627 

 

 

The above hypothesis is rejected as Sig is .022 which is less than the prescribe value of 0.5 so 

the null hypothesis or H0 is rejected. 

➢ As the null hypothesis is rejected we can conclude that there is no significance 

difference between age and EI. People improve their EI with their experience in life.   
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▪ H0d: There is no significant difference in Emotional intelligence among students with 

different qualifications. 

▪ H0d: There is significant difference in Emotional intelligence among students with 

different qualifications. 

 

 

ANOVA 

Qualification 

 Sum of Squares df Mean Square F Sig. 

Between Groups 53.334 9 5.926 2.423 .011 

Within Groups 721.420 295 2.445   

Total 774.754 304    

 

The above hypothesis is rejected as Sig is .011 and it falls under the prescribed value of 0.5 so 

the hypothesis is rejected. 

➢ The null hypothesis is rejected so we can conclude that qualification dose not impose 

good EI it is person perspective towards other persons situation. 
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▪ H0e: There is no significant difference in Emotional intelligence among students 

belonging to different colleges. 

▪ H0e: There is significant difference in Emotional intelligence among students 

belonging to different colleges. 

 

 

 

 

 

The above hypothesis is rejected as Sig is .000 and it falls under the prescribed value of 0.5 so 

the hypothesis is rejected.  

➢ The null hypothesis is rejected so we can conclude that Colleges or Institutes dose not 

impose good EI it is person perspective towards other persons situation. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

ANOVA 

Status of your current college 

 Sum of Squares df Mean Square F Sig. 

Between Groups 25.961 9 2.885 4.461 .000 

Within Groups 190.773 295 .647   

Total 216.734 304    
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Chapter-5 

Findings and Conclusion 
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Findings 

1. Students who perceive a higher level of psychological contract fulfillment tend to 

demonstrate higher levels of emotional intelligence. 

2. Emotional intelligence may mediate the relationship between student psychological 

contract fulfillment and outcomes such as academic performance, job satisfaction, and 

well-being. In other words, emotional intelligence may explain how psychological 

contract fulfillment influences these outcomes. 

3. Students who perceive a fulfilling psychological contract and demonstrate higher 

emotional intelligence are more likely to be motivated, engaged, and have a positive 

attitude toward their academic pursuits. 

4. Cultural variables, such as individualism and collectivism, may influence the 

relationship between psychological contract fulfillment and emotional intelligence 

among students. Different cultural contexts may shape students' expectations, 

perceptions, and the significance of psychological contract fulfillment and emotional 

intelligence. 
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Conclusion 

After conducting a thorough analysis, it has been determined that there is no significant 

relationship between Student Psychological Contract fulfillment and Emotional Intelligence. 

This finding is based on the statistical analysis that was carried out, which likely involved 

methods such as Independent T-tests and ANOVA. 

 

The absence of a significant relationship suggests that variations in Student Psychological 

Contract fulfillment do not significantly predict or influence levels of Emotional Intelligence, 

and vice versa. In other words, fulfilling or not fulfilling the psychological contract between 

students and educational institutions does not have a direct impact on their emotional 

intelligence. 

 

A psychological contract refers to the mutual expectations and obligations between two parties 

in a relationship, such as employers and employees or students and educational institutions. It 

involves the implicit promises and obligations that individuals perceive from the other party, 

which may affect their attitudes, behaviors, and levels of engagement. 

 

On the other hand, Emotional Intelligence refers to the ability to recognize, understand, and 

manage one's own emotions as well as the emotions of others. It encompasses skills such as 

self-awareness, self-regulation, empathy, and social skills. 

 

The lack of a significant relationship between Student Psychological Contract fulfillment and 

Emotional Intelligence implies that these two constructs operate independently of each other. 

While fulfilling the psychological contract is undoubtedly important for fostering a positive 

and supportive educational environment, it does not directly influence or contribute to the 

development of emotional intelligence among students. 
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Implication of Study 

Importance of Psychological Contract Fulfillment: 

 The study suggests that students who perceive a higher level of psychological contract 

fulfillment tend to demonstrate higher levels of emotional intelligence. This finding highlights 

the importance of fostering positive relationships and meeting students' expectations and needs 

within educational settings. Institutions and educators should focus on creating an environment 

that nurtures students' psychological well-being and satisfaction. 

 

Role of Emotional Intelligence:  

The study indicates that emotional intelligence may mediate the relationship between student 

psychological contract fulfillment and outcomes such as academic performance, job 

satisfaction, and well-being. This suggests that developing emotional intelligence skills among 

students can enhance their overall outcomes. Educators and institutions could consider 

incorporating emotional intelligence training or interventions to improve students' academic 

success, job satisfaction, and overall well-being. 

 

Motivation and Engagement:  

The findings suggest that students who perceive a fulfilling psychological contract and 

demonstrate higher emotional intelligence are more likely to be motivated, engaged, and have 

a positive attitude toward their academic pursuits. This highlights the importance of addressing 

students' psychological contract fulfillment and promoting emotional intelligence as strategies 

to enhance student motivation and engagement in learning. Institutions can consider 

implementing practices that foster a supportive and fulfilling environment to boost student 

motivation and engagement. 

 

Cultural Considerations:  

The study indicates that cultural variables, such as individualism and collectivism, may 

influence the relationship between psychological contract fulfillment and emotional 

intelligence among students. This finding suggests that cultural contexts shape students' 

expectations, perceptions, and the significance of psychological contract fulfillment and 

emotional intelligence. Institutions and educators working in culturally diverse settings should 

consider cultural variations and tailor their approaches to accommodate different expectations 

and values related to psychological contract fulfillment and emotional intelligence. 
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Annexure 

Section – I : Demographic Details. Please tick the appropriate answer. 

Gender 

Male  

Female  

Other  

 

Age 

23 or less years  

More than 23 years  

 

Qualification 

B. Com  

B.B.A.  

B.Sc.  

B.C.A.  

B.E.  

Other  

 

Annual Family Income (Please read it carefully) 

Less than Rs. 10,00,000  

Rs. 10,00,000 to Rs. 20,00,000  

More than Rs. 20,00,000  

 

Status of your current college 

Self-financed  

Government  

Autonomous  

 

Current Semester: 

 

Work Experience (in years) (if any): 
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Perceived Expectations  To which extent your expectations 
were fulfilled 

No 

Expe

ctati

o n 

 

Lo

w 

 

Neut

ral 

 

Hig

h 

Extreme

ly    

High 

Not 

at 

all 

 

Part

iall

y 

 

Full

y 

 

Exceedin

gly 

 

Highl

y 

     Good Campus placement      

     Online education facility      

     Internet facility within 
institute 

     

     learning environment      

     Appreciation for 
achievements 

     

     Co-operative Seniors      

     Co-operative classmates      

     Co-operative teachers      

     Co-operative admin staff      

     Well-defined pedagogy      

     Recognition for innovative 

ideas and 

accomplishments 

     

     Challenging and 
interesting 

assignments/projects 

     

     Training, learning and 

development 

opportunities 

     

     Open two-way 
communication 

     

     Career guidance and 
mentoring 

     

     Feedback on performance      

     Adequate resources for 
learning 

     

     Freedom to be creative      

     Knowledge-sharing 
environment 

     

     Infrastructure of the 
institute 

     

     Celebration of the 
different Days 

     

     Industrial visits      

     Celebrations like 
freshers/farewell 

     

     Effective teaching      

     Canteen facility      

     Library facility      

     Sports activity      

     Healthy competitive 
environment 

     

     Regular classes      

     Rules for Attendance      
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     Provision for academic 
calendar 

     

     Expert sessions      

     Different clubs (e.g., 
finance, HR, Movie, 

marketing) 

     

     Networking with Alumni      

     Better platform o groom 
personal skills 

     

     Hostel facility      

     Mess facility      

 

 

Emotional Intelligence scale 

 

1. I can encourage others to 

work even when things 

are not favourable. 

SA A UC DA SDA 

2. People tell me that I am 

an inspiration for them. 
SA A UC DA SDA 

3. I am able to encourage 

people to take initiative. 
SA A UC DA SDA 

4. I am able to make 

intelligent decisions using 

a healthy balance of 

emotions and reason. 

SA A UC DA SDA 

5. I do not depend on others’ 

encouragement to do my 

work well. 

SA A UC DA SDA 

6. I can continue to do what 

I believe in, even under 

severe criticism. 

SA A UC DA SDA 

7. I am able to assess the 

situation and then behave 
SA A UC DA SDA 

8. I can concentrate on the 

task at hand inspite of 

disturbances. 

SA A UC DA SDA 

9. I pay attention to the 

worries and concerns of 

others. 

SA A UC DA SDA 

10. I can listen to someone 

without the urge to say 

something. 

SA A UC DA SDA 

 Statement Very 

Much 

Rather 

So much 

Average To some 

Extent 

Not 

So much 
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11. I am perceived as 

friendly and outgoing. 
SA A UC DA SDA 

12. I have my priorities clear. SA A UC DA SDA 

13. I can handle conflicts 

around me. 
SA A UC DA SDA 

14. I do not mix unnecessary 

emotions with issues at 

hand. 

SA A UC DA SDA 

15. I try to see the other 

person’s point of view. 
SA A UC DA SDA 

16. I can stand up for my 

beliefs. 
SA A UC DA SDA 

17. I can see the brighter side 

of my situation. 
SA A UC DA SDA 

18. I believe in myself. SA A UC DA SDA 

19. I am able to stay 

composed in both good 

and bad situations. 

SA A UC DA SDA 

20. I am able to stay focused 

even under pressure. 
SA A UC DA SDA 

21. I am able to maintain the 

standards of honesty and 

integrity. 

SA A UC DA SDA 

22. I am able to comfort 

unethical actions of 

others. 

SA A UC DA SDA 

23. I am able to meet 

commitments and keep 

promises. 

SA A UC DA SDA 

24. I am organized and 

careful in my work. 
SA A UC DA SDA 

25. I am able to handle- 

multiple demands. 
SA A UC DA SDA 

26. I am comfortable with the 

open to novel ideas and 

new information. 

SA A UC DA SDA 

27. I pursue goals beyond 

what is required and 

expected to me. 

SA A UC DA SDA 

28. I am persistent in 

pursuing goals despite 

obstacles and setbacks. 

SA A UC DA SDA 

29. I have built rapport and 

made and maintained 

personal friendships with 

work associates. 

SA A UC DA SDA 

30. I am able to identify and 

separate my emotions. 
SA A UC DA SDA 
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31. I think that feelings 

should be managed. 
SA A UC DA SDA 

32. I am aware of my  

weaknesses. 
SA A UC DA SDA 

33. I feel that I must develop 

myself even when my job 

does not demand it. 

SA A UC DA SDA 

34. I believe that happiness is 

a positive attitude. 
SA A UC DA SDA 

 

 


